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‘Dealers Must Ren Renounce 
Wild Trading to Survive, 
Automotive Observations 


Finance Commadies those hinais Care in Purchas- 
ing Used Cars; Send Your Solution of 
iremmg Problem to A. D.N. 


N’ 


W YORK, June 9.—Wild adie with the prospect | 
of many dealers trading their entire establishments 


against used cars, is the theme of a message to retailers 
carried in the June issue of Automotive Observations, pub- 
lished by the Commercial Credit Companies, Baltimore, Md. 


CHICAGO A. T. A. 
CELEBRATES 26TH 
_ ANNIVERSARY 


Chicago, June 9.—More than 300 
members of the Chicago Automobile 
Trade Association celebrated the 
twenty-sixth anniversary of their 
organization Monday night at the 
annual meeting and banquet in the 
Lake Shore Athletic Club. 

Four new directors were elected, 
with Thomas J. Hay, H. A. Weh- 
meier and W. E. Butler succeeding 
themselves for a two-year term, and 
Robert T. Hendrickson named for 
One year to fill the unexpired term 
of J. R. Histed, former president of 
the association. 

Mr. Histed, who is now in Mil- 
waukee, attended the affair and was 
presented with a plaque in token 
of his long service with the dealer 
body in Chicago. 

President R. G. Tiffany presided 
at the affair and A. C. Faeh, gen- 
eral manager, delivered a report re- 
viewing activities of the association 
during the past year, including a 
new form of participation in the 
National Automobile Show here in 
January and staging of the spring 
showing of cars among dealers dur- 
ing April. 


He told also of efforts of the asso- | 


(Continued on page 3) 


v 


This article, following closely on 


the heels of a letter written by C. 
Edward Barnett, a dealer in Bell- 
ville, Tl., to the National Automobile 
Chamber of Commerce urging dras- 
tic action by manufacturers to curb 
wild trading, which appeared in 
Automotive Daily News June 5, con- 
tains some very interesting sugges- 
tions. The comments to Mr. Bar- 
nett’s letter, some of which appear 
on page 4 of this issue, indicate that 
many dealers are alive to the dan- 
gers of overtrading and are seeking 
some means to bring the situation 
under control. 

H. Bertram Lewis, editor of Auto- 
motive Observations, in his June 

, calls a spade a spade and 
points out many weaknesses in the 
present system of merchandising 
new and used cars which he feels 
the dealers themselves can correct. 
The difficulty, he says, lies not in 
the lack of ideas for improving con- 
ditions but in the lack of some 
means of making all dealers see the 
need of correcting their present 
practices and adopting some con- 
certed plan for controlling wild trad- 
ing. 

It is felt in some circles that wider 
dealer discounts tend to encourage 
wilder trading, but there is a big! 
question as to whether narrower 
discounts would discourage this 
practice or merely work additiona 
hardships on the dealers. Under Mr. 
Barnett’s plan the new car dealers 
would be completely divorced from 
the used car end of merchandising. 


(Continued on Page 2) 


Late News Flashe 


Toledo, O., June 9.—Willys-Overland directors met this| A. vanDerZee. 


morning for action on the 


preferred dividend, but ad- 


journed until Wednesday because of the lack of a quorum. 


* 


a 
Tulsa, Okla., June 9.—Domestic crude oil output in the 
United States during the week ended June 6, 1931, averaged 


2,473,7 


73 barrels daily, an increase of 9,576 barrels daily over | 


the previous week, according to the Oil and Gas Journal. 


New York, June 9 


saliftiieas National Bank as trustee un- 


der mortgage to secure bond issue authorized to institute 
foreclosure proceedings against Fisk Rubber Company. 
eo a 


Chicago, June 9.—Pines Winterfront Company (auto- 
mobile accessories) for year ended April 30, 1931, reports 
net profit of $174,929 after charges, Federal taxes, etc., 
equivalent to 50 cents a share (par $5) on 347,511 shares of 


stock. 
preceding fiscal year. 
Balance sheet as of April 


This compares with $768,458, or $2.33 a share in 


30, 1931, shows current assets 


of $1,772,007 and current liabilities $115,580, comparing with 


$2,239,988 and $284,896 at close of preceding fiscal year.) ¢ 


Profit and loss surplus was $2,422,559, against $1, 608,509. 


Builds 


Service With Efficient Follow-Up System 


NEW YORK, WEDNESDAY, 


“JUNE 10, 193 





First Nine States ieomted May 
- Sales Only 2% Under April 


Rural Sales, as Predicted Earlier in A. D. N., Hold Up 


TIRE SHIPMENTS IN 
APRIL SHOW 19.7% 
GAIN OVER MARCH 


NEW YORK, June se 


of pneumatic casings in April 
continued to show the substantial 
gains registered early this year, ac- 
cording to statistics released today 
by the Rubber Manufacturers Asso- 
ciation, 

Shipments of pneumatic casings 
for the month of April amounted to 
4,931,906 units, an increase of 19.7 
per cent. over March, although 3.1 
per cent. under April a year ago. 

This organization reports produc- 
tion of pneumatic casings for April 
to be 4,944,363, an increase of 6 per 
cent. over March, although 12.4 per 
cent. under April a year ago. 

Pneumatic casings on hand April 
30 amounted to 10,031,419, and} 
showed practically no change 
over the March 31 figure, but were 
23.3 per cent. under April 30 a year 
ago. 


R. G. PATTERSON TO HEAD 
ENGINE REBUILDERS ASS’N 


Indianapolis, Ind., June 9.—Robert 
|G. Patterson, president of the Piston 
Service Company, local motor re- 
grinding and rebuilding specialists, 
was re-elected president of the Au- 
tomotive Engine Rebuilders’ Associ- 
ation at the organization's national 
{convention at Chicago, it has been 


Mr. Patterson, who just returned 


| announced here, 


1 from the meeting, is attempting to 


bring the A. E. R. A. convention to 
Indianapolis in 1932. 


DODGE NEW CAR SALES 
CONTINUED GAINS IN MAY 
Detroit, June 9.—Compared to the 
previous week, over-all retail de- 
liveries of passenger cars and trucks 
by Dodge dealers in the United 
States for the period ended May 23 
showed an increase of 5.8 per cent. 
according to General Sales Manager 


| TODAY 


Sparks from Detroit 
Chevrolet in five months accounts 
for one-third of output....Page 3 
Ford’s production 33.2 per cent. of 
whole in first five months.Page 3 
Editorial: “Engines in the Rear” 
Page 4 
Differential discussion 
Calendar of coming events...Page 4 
Delivering oils and gasoline profit- 
ably 
Engineering news Pages 8, 9 
Efficient follow-up system increases 
dealer's service 
REFERENCE TABLES 
Passenger car equipment and ac- 
cessories 
Cumulative May new passenger car 
registrations . 
umulative May new commeretal | 
car registrations ... ‘ Page 10 





5|dent of the association, 


Better Than Those 


of Urban Districts; 


Total Is Below Last May 


EW YORK, June 9.—With sales returns in hand from 


the first nine states to 


report for May, it is evident 


that this month is holding its own with April, though it is 


far behind the total for May, 
reported are Delaware, 


Illinois, 


1930. which have 


North 


The states 
North Carolina, 


Dakota, South Carolina, South Dakota, Utah, West Virginia 


and Wisconsin, and the total 
1931, 
1930, and 53,712 in May, 


April is somew newhat over 2 per 


PAGETT JOINS 
TRUCK DIVISION 
OF PIERCE-ARROW 


Buffalo, N. Y., June 9.—Charles K 
Pagett has joined the sales staff of 
the Pierce-Arrow truck division. He 
will handle national sales in the 
New York territory for the S. P. A. 
Corporation, it was announced here 
today. Mr. Pagett was formerly with 
Autocar and previous to that made 
a successful record with White and 
Packard. 

It was also announced that Will- 
iam E. Conway had been appointed 
assistant sales manager by the 
Pierce-Arrow truck division. Mr. 
Conway has had many years of both 
field and home office experience in 
the motor truck field. His most re- 
cent connection was as general sales 
manager with the Atterbury Motor 
Truck Company, and prior to that 
he was vice-president of the Gar- 
ford Motor Truck Company. Mr. 
Conway will make his headquarters 
in Buffalo. 





were 35,002, which compares with 35, 
1930. 


ao ® 


sales for the month of May, 
777 in April, 

The decrease in May under 
cent. 

The interesting feature of this 
situation is that early reports gath- 
ered by Automotive Daily News 
from various key cities showed a 
much greater percentage of de- 
c-case. In Cleveland the May drop 
under April amounted to 23 per 
cent. In St. Paul May sales were 
960 vehicle units as compared with 
1.305 in April. In Louisville, Ky., 
sales to‘zled 729 units, compared 
with 914 in April. In San Antonio, 
Tex., sales for May were approxi- 
mately 15 per cent. under the April 
level. San Francisco, Cal., has a 
May sales total of 1,575 against 1,789 
in April. Los Angeles showed a 
slight decrease in May under April, 

On the other hand Wayne county, 
which includes the city of Detroit, 
actually registered a gain in sales 
during May, the total being 6,983 
against 5,900 in April. Washington, 
D. C., also reports an excellent May 
sales record with 2,900 units against 
2,987 in April. 

Preliminary reports from Chicago 
indicate that sales in that city in 
May ran about 10 per cent. under 
the total for April, 1931. 

Some days ago Automotive Daily 
News predicted that sales in the 
cities during May would show a con- 


fe ontinued on Page 2) 


Connecticut Truck Group 
Scores Notable Victories 


HARTFORD, Conn., June 9.—The 
Motor Truck Association of 
Connecticut scored several notable 
victories in blocking unfavorable 
legislation during the 1931 session 
of the General Assembly, which has 
just closed. Several bills which 
would have greatly increased the 
expense of motor truck operation 
or imposed severe restrictions upon 
the industry went dovun to defeat. 
The fight on this legislation was 
led by Everett J. Arbour, presi- 
and Myles 
W. Illingworth, executive secretary, 
with the support of L. G. Tolles, 
master of the Connecticut State 
Grange, farmers’ organization. 

A measure generally known as 
the “truck regulation bill,” which, 
if adopted, would have subjected 
Connecticut motor freight carriers 
to a searching investigation by the 
Public Utilities Commission, was 
caught and blocked in the nick of! of 


|time. Indorsed by the motor vehi- 
cles committee, this bi’, a substitute 
for one ingroduced early in the ses- 
sion, passed the House and was on 
its way to the Senate. The truck- 
men’s association then succeeded in 
having the measure tabled and it 
stayed on the table until the close 
of the session, when it automatically 
“died.” 

If the bill had passed, the rates, 
routes, services and practices of all 
truck lines operating in* intrastate 
| service would have been probed at 
public hearings, releasing the fruit 
of pioneer truckmen’s long exper- 
ience for general usage by new com- 
petitors entering the field. The 
New York, New Haven & Hartford 
Railroad is now operating a large 
number of freight trucks on the 
highways and planning constant ex- 
pansion of this service. There were 


__ (Continued on Pa on Page 
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AUTOMOTIVE DAILY NEWS, 


Dealers Must Renounce 
Wild Trading to Survive 


(Continued from Page 1) 


This would be 
in the dealer's contract with the 
manufacturer under which his con- 
tract could be canceled should he be 
found trading in used cars 

There one thing upon 
manufacturers, dealers and finance 
companies are agreed, and that is 
that something must be done to 
curb wild trading, as one wild dealer 
in a community can work havoc 
all along the line. Automotive Daily 
News feels that the solution to the 
problem will come from the men 
within the industry itself, and 
offers its columns to its readers in 
order that they may fully express 
their views on the subject. 

In this respect we are pleased to 
present in part the suggestions made 
in the June issue of Automotive Ob- 
servations as follows:— 

“Well informed observers ef the 
industry express the fear that used 
car trading will go absolutely wild 
before the current selling season 
ends. They tell us that the dealers 
have learned nothing from the 
many bitter lessons of the past. 
Sales-hungry and stumped by the 
ever-growing ratio of trade-ins to 
deliveries many of them are said to 
have developed a panic spirit of 
fatalism, and to have placed their 
beis again on new car volume to 
the exclusion of all other consider- 
ations, simply because they can see 
nothing else to do 

“Our own observations, while they 
note many bright spots in the chaos, 
tend to confirm this trend in all 
too many territories. The industry, 
taken as a whole, is not holding to 
the progress made against high 
trading throughout the second half 
of 1930. And while warnings on the 
subject are stale from repetition we 
have recently been developing some 
fundamental notions about this en- 
tire business problem that have a 
vital bearing on the used car issue 
and seem to be just about due for 
an airing anyhow. 


A ‘Crutch’ 


—for the 
automobile 
retailer 


which 


is 


make money 


Ar 
without 


oppertunity to 
investing apy. 
Nothing to buy. stock or trade in. 


nicely with the automobile 
and in way interferes 


Blends 
business 
with it. 


no 


Liberal compensation on straight 
commission basis. Big enough to 
pay salesmen and leave a profit for 
the house greater for both than net 
profit on motor vehicles. 


No 
tales 


contract to sign. We finance 


endorsement. Small 
down payment. Three years to pay. 

The preduct is the Bixler Diner, 
sold compigtely equipped and erected 
by us on location ready to operate. 


Price range — $2,500.00 
$13,500.00 


Requires no 


to 


Every community potential 


market 


Bixler Diners draw long 
crewds. Popular with home 
Heavily patronized by tourists. 
bie with traveling men. 


You can 
with the 
Pleasant, 
locations 


Biz 
lunches. 
Opportunity of 


Write 


TODAY won’t be 


a minute too soon 


BIXLER MFG. CO. 


(Carl Parker) 
Norwalk 


profit 
folks. 


Goes 


speak to your 

greatest of 
dignified business. 
plentiful. 


prospects 
confidence. 
Geod 


and 
best 


profits serving meals 
Generally conceded 
the Times. 


for details 


Ohio 


enforced by a clause | 


; are 


“What we are witnessing on a 
world-wide scale today is the pen- 
alty paid for shallow thinking. Shal- 
low business. thinking Shallow 
social thinking. Shallow moral 
thinking. We are seeing what hap- 
pens to a business structure that 
built for the most “part without 
sufficient forethought and without 
a proper sense of social responsibil- 
ity. We are seeing opportunism re- 


1s 


{in 


buked, and expediency refuted as a! 


practical working basis for business 
administration. We are’ receiving an 
unanswerable demonstration of the 
fact that in business and in the 
social order, just as truly as in the 
development of character and in the 
spiritual rewards of life. we reap as 
we have sown. And what it means 
to the automobile industry, as to 
industry at large, is that progress 
cannot be resumed and_ stability 
thenceforth maintained without a 
reversion to some of the first prin- 
ciples of sound merchandising that 
were laughed into the discard years 
ago. 

“This message being addressed to 
the retailer, we will give his part in 
that program first consideration, 

There is just one way to conduct 
a retail business of any kind for 
present and permanent profit, and 
that is to organize it soundly, man- 
age it ably, alertly and unremitting- 
ly, with long-swing profit as the 
great objective, and keep its mer- 
chandise, its policies and its meth- 
ods always abreast of the require- 
ments of the times. 

“Forgive the plain but disagree- 
able truth—but the average automo- 
bile dealer has from the first 
neglected every one of these con- 
siderations, and seems today less 
alive to their importance than at 
any prior stage in the industry's 
history. Outstanding members of 
the trade have, of course, been 
guided by them and are giving 
them more weight just now than 


| ever in the past but the rank and 


file are 'iving for the moment, fol- 
lowing no fixed plan of operation, 
meeting their problems one by one 
as they a,;:proach, and having no 
estabdlisned policy to guide them in 
meeting them soundly and with the 
long future in view. 

“The automobile industry will 
never really solve its present prob- 
lems by the old methods. Factories 
and dealers alike must look those 
problems squarely in the face and 
apply the needed _ fundamental 
remedies. The day of pushing 
blindly ahead and hoping for the 
breaks is over. The sort of breaks 
that have saved prior cloudy situa- 
tions aren't coming any more. From 
now on it’s win or lose on merit. 
And while there are a hundred 
things that, on the average, might 
be done far better than they are 
this used car factor is the crucial 
issue. For if it is not settled and 
settled soundly soon, the wreckage 
is going to be appalling. 

“In the last analysis there is just 
one way to settle it and that is for 
the dealer body as a whole to realize 
that if all its members traded at 
one level just as many new cars 
could be sold as by any plan of 
trading no matter how inflated—and 


, then to work together on that 


May Sales Only 2% Below 


theory. Of course, to sell a maxi- | 
mum number of new cars under a 
sound trading policy—or under any 
other—sales management must be 
of the highest order and_ sales 
methods alert, dynamic and _ per- 
sistent to the last degree. A far 
more scientific and resourceful job 
of exploiting the new car market 
could be done than done today | 


is 


| and such improved technique in new 


car merchandising should go hand | 
hand with an airtight trading | 
policy, but whatever the number of 
legitimate prospects developed, as | 
many will ultimately be sold if all 
dealers trade alike as if they all 
trade differently. 

“We offer no prescription as to 
how the dealers shall be made to 
see this truth and adopt the sort 


,of trading policy that logically en- 


sues. There is no way to force them 
into line. They must develop their 
own answer to the challeng | 

“The individual dealer mu&t see to 
it that his sales canvass covers the 
greatest possible number of prospects 
that his resources and territorial 
limitations permit him to reach. His 
first approach must be to owners of 
such cars as he can handle most 
expeditiously and with minimum 
loss if he gets them. As one able 
dealer puts it: ‘The only answer to- 
day is to appraise more cars, for the 
more you appraise per sale the better 
your prospects of finding one to 
whom you can make that sale on 
profitable terms.’ 

“This recommendation can be 
phrased in a very few words, but it 
takes ro end of work to put into 
effect. To do it effectively would 
require a complete revision of the 
average dealer's plan of sales direc- 
tion—a much more thoroughgoing 
sales campaign in all respects. But 
it is that or destruction in the pres- 
ent market. The dealer who would) 
limit his trading losses has no choice. 
He must become a vastly 
merchant, , 


“And his new car sales 
only a part of the story. 
improve his methods all along the 
line. Become an able, well-known 
used car merchant whom every 
buyer trusts. Build service volume, 
earn a service profit, seli accessories 
and even well-selected side lines, | 
watch overhead and cut fixed 
charges to the bone. He must aim | 
at public friendship in everything 
he does, must choose his personnel 
with that consideration uppermost 
and irain his people thoroughly to 
make their every move a _ selling 
effort He must put friendly voices 
at the switchboard and at every ex- 
tension. 

“The outstanding lesson of our 
present economic difficulties is the 
fact that bad business is bad morals 
—because is invariably results in 
more or less human distress. Price 
cutters whose tactics disorganize in- 
dustries are not, in fact, good citi- 
zens. Their methods destroy profits 
and lead to salary cuts and cur- 
tailment of personnel. 

“No wilful cut of a reasonable | 
price purely for an immediate trade 
advantage was ever made that did 
not disturb in some degree the 
economic balance. 

“At a time like this, when the 
automotive industry, America and 
humanity at large need nothing so 
sorely as economic poise and stable 
industrial restoration, can't we col- 
lect enough patriots and enough 
unselfish men among the _ dealer 
group to take a decisive stand 
against this vicious and destructive 
practice?” 


better | 


effort is 
He must 


April in First Nine States 


(Continued from Page 1) 


siderably greater decrease than 
would similar figures for the rural 
districts. These first sales figures 
for the month of May seem to bear 
out this contention City sales in 
the places so far reporting have 
apparently fallen off from April by 
an average of about 15 per cent 
This compares with the 2 per cent. 
decrease shown by the nine states, 
so far reporting, which are largely 
rural in population, the notable ex- 
ception being Illinois, where the 
state decrease of May under April 
in passenger car sales reached 
nearly 10 per cent. In trucks, be it 
noted, the decrease was 18 per cent. 

Of course, returns from nine states 
not enough to base any very 


————oooo | Aefinite prediction upon, but it does | 


seem evident. that we have reason 
to feel hopeful that complete re- 
turns for May will show sales very 
closely approximating those of April. 
The following are the states so far 
reporting, with their sales totals for 
May and April, 1931, and for May, 
1930 
May 
1931 
706 
15,329 
4,020 
1,137 
1,731 
1,151 
675 


April, 
1931 
690 
17,004 
3,249 
1,400 
1,746 
1,400 
887 
2,674 
6,727 
35,777 


May. 
1930 
911 
23,046 
3,946 
1,998 
1,917 
1,862 
1,300 , 
4.239 
14,493 
53,7124 


Delaware 
Iiinois 
N. Carolina.. 
N. Dakota 
So. Carolina 
So. Dakota .. 
“kbs ecavce 
W. Virginia 2,542 
Wisconsin ... 7,711 
Total ....¢. 35,002 


WEDNESDAY, JUNE 10, 1931 


S 


A 








Joseph's Coat 


Tri-Moto 
f 
Racing Favorites 
+ oF * 
Plymouth Donates Chassis 


* i ik 


OSEPH’S coat of many colors must have been the theme 
J song for the special display now being made in the twe 
Detroit branches of Cadillac-La Salle, a tryout staged by 
General Sales Manager J. C. Chick to discover the customers’ 
preferences in the way of color schemes rather than to 
determine them by the rule of thumb at the factory. It is 
Mr. Chick's theory that bright, appealing hues, instead of 
somber black, the prevailing favorite in these gloomy times, 
provide a sales stimulant that cannot be denied. 

Working along these lines, Mr. Chick has on display in 
the two branches cars painted in forty-two color comb#na- 
tions. After sounding out local sentiment, these cars will be 
shipped to other branches throughout the country in the 
effort to find out just what buyers want. In other words, 
the idea is to present these color schemes to the public first 
for its approval, instead of arbitrarily releasing color changes 
in production without gauging consumer acceptance, 

oo * ¥ 

O far this Rainbow Division seems to be accomplishing its 

objective. Detroit is taking a keen interest in the color 
display, so the column conductor, in order to talk about it in 
a convincing manner, took with him a color expert when he 
looked things over, because red paint is the only hue he really 
knows much about. This expert was none other than Howard 
Ketchum, Duco’s authority when it comes to telling what's 
what in color trends. So here are Ketchum’s findings: 

“The veritable delirium of limpid blues, deep reds and 
intense greens represents a novel phase in the presentation 
of colors on automobiles. The experiment is essentially new 
in the sense that no set formula has been followed except the 
dictates of sound taste. Heretofore, there have been many 
displays of color on automobiles arranged to co-ordinate with 
the color schemes of precious stones, birds, or the works of 
some old masters. 

“This particular display is arranged solely to study 
consumer reaction to potential style colors, and to help under- 
mine the current fashion importance of black. Most of the 
effects are made particularly outstanding by the clever com- 
bination of Duco colors with smart, new upholstery 
materials.” 


* * * 


EPORTING his findings in the way of color schemes that 

caught his eye at the Cadillac-La Salle exhibitions, 
Ketchum says: “The display of greens is particularly note- 
worthy. One of the most interesting green combinations on 
view appears on a five-passenger coupe and happens to be a 
standard production color scheme. The upper panels, rear 
quarters, mouldings, fenders and chassis of this job are 
finished in intense, rich Avenue green. A lustrous, bluish 
green hue, called Van Winkle green, is used on the lower 
panels and window reveals. The door saddle and wire wheels 
are in pale Tomoka green. The car is striped in Tokio ivory, 
and in spite of the four colors, it does not look disjointed 
because of the close harmony achieved by the green employed. 

“A convertible coupe is replete in an unusual combina- 
tion of rich browns. The lower body is in rust gold. Fend- 
ers, chassis and mouldings are in a very much darker varia- 
tion of the body color. Just the right accent note to complete 


the exotic appeal of this harmony is engendered by the soft 


glow of Massasoit Grange.” 
oo 

MONG the letters that have come in following the pub- 

lication of the Curtis list is one from Arch Hughes of 
Philadelphia, veteran Pierce-Arrow distributor, of the Foss 
Hughes Company, who rises to ask why we haven't included 
in the list of American-made cars, the Tri-Moto. One has to 
go back to the bicycle era to know about that. I remember 
it, but had forgotten about it until Mr. Hughes jogged the 


* * 


‘oid memory. 
+ 


“The Tri-Moto was made by the Western Wheel Works 
(the Ford of the bicycle industry, with its Crescent, a low- 
priced bicycle) in Chicago in the late nineties, It was a little 
three-wheel gig, with an air-cooled motor, planetary trans- 
mission, clutch band and flywheel all hung as a unit on the 
front wheel fork. There was a lever used for steering, engag- 
ing the clutch (by holding down this lever). The spark and 
throttle were manipulated through the handle grip on the 
steering lever. This car had no reverse. We would pick up 


(Continued on Page 4) 
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CHEVROLET INFIVEMONTHS 
ACCOUNTS FOR 1-3 OF OUTPUT 


Cars and Trucks 
W June 


This Year 
N’ 
Achieving one of 


YORK, 

most notable successes of 
history, the Chevrolet Motor 
Company in the first five 
months of this year accounted 
for nearly one-third of all the 
motor vehicles produced 
the United States 
Canada. 

Chevrolet's car and 
in the five months’ period totaled 
435,904, equivalent to 31.5 per 
of the aggregate for the entire in- 
dustry, which amounted to 1,388,665 
The Chevrolet total compared with 
500,637 units in the corresponding 
period of last year, which was equiv- 
alent to 25.6 per cent. of the to tal 
for the entire industry in that pe- 
riod, which was 1,959,669. 

This company’s production § in 
May, announced in Automotive 
Daily News, was 113,852, equal to 
33.5 per cent. of the total of 338,- 
307 for the entire industry, this be- 
ing the estimate for the month's 


the 


and 


cent. 


as 


truck output} 


| 
| 


| Fayden 
9.— | 


| 


its Company, 
| business 


in | 


| its display and salesrooms open un- 


| 


| twenty-three 


| Edgewater 


, of their 
| decrease in production, 


output made by the National Auto-| 


mobile Chamber of Commerce. This 
compared with 113,187, or 25.5 per 
cent. of the total, in the correspond- 
ing month of last year. 

Chevrolet started this vear by 
accounting for 39.7 per cent. of the 
industry's total output in January, 
as against 28.6 per cent. in the first 
month of last year. In February, 
the company’s share of the total 
business dropped off to 29.3 per 
cent., which compared with 23.7 per 
cent. in Eebruary of last 


year. | 


Chevrolet’s share of the total out-/| 


put in March was 28.2 per cent. of 
the total, 
cent. a year ago, while in April, the 


as compared with 24 per} 


company’s share was 30.2 per cent.,| 


as against 24 per cent. in the corre- 
sponding month of last year 

Here are the month by month 
production figures, for this year and 
last, with the percentages of the 
total output of the industry indi- 
cated for each month 
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TO HONOR MEMORY OF 
GEORGE E. BLAKESLEE 


Jersey City, N. J., June 9,.—The 
George E. Blakeslee memorial monu- 
ment, which is located in a trian- 
gular plot on the Lincoln Highway 
on the outskirts of Jersey City, will 
be unveiled June 17.. Former Gov. 
A. Harry Moore and former Senator 
Charle; W. Egan, both of whom 
were close friends of Blakeslee, will 
be the principal speakers at the un- 
veiling ceremonies. 

Blakeslee was the first New Jer- 
sey Cadillac dealer, and was presi- 
dent for several years of the Cadil- 
lac “Old Guard,” a national organ- 
ization. Representatives of the Cad- 
illac factory, as well as several of 
the old guard, are expected to at- 
tend. 


CHANGE IN CONN. MOTOR 
CODE EFFECTIVE JULY 1 
Hartford, Conn., June 9.—Exami- 
nation of applicants for motor ve- 
hicle drivers’ licenses will be taken 
over by the State Motor Vehicle De- 
partment on July 1. This work is 
now trandled by the Connecticut 
state police. 
motor vehicles commissioner 
James E. Wheeler is chief inspector. | 


' maintenance 


| co-operation 


| firms has been retained. 


IN OMAHA CONSOLIDATE 


Mc- 
the 


June 9.—The 
Company and 
Car Company, Ford 
consolidated under 
McFayden-Stewart 
and have opened for 
at the Stewart location, 
20th and Harney Streets. Practically 
the entire personnel of the two 
The con- | 
solidated company has announced 
a new policy, whereby it will keep 
its shop open until midnight, and 


Omaha, Neb., 
Motor 
Motor 
have 
of 


Stewart 
dealers, 
the name 


til 9 o'clock every night. 

Grant McFayden has been with 
the Ford company for twenty-one ' 
years, while Dick Stewart has been 
in the business in Omaha for 
years as distributor | 
for several makes of cars. 

NEW JERSEY FORD 

PLANT DROPS 
N. J.. June 9.—The! 
management of the Ford plant at | 
denied a report that 
3,000 workers were laid off on June 1. 
In contradiction it was stated that 
the exact number who were relieved 
jobs totaled 200. A slight 
it was said, 
was the reason for reduction of the 
payroll, It was added, however, that 
the future looked bright and it was | 
hoped that the 200 and more would 
be added to the payroll in the near | 
future. 

NEW CHEVROLET CONCERN | 

Winter Garden, Fla., June 9 
Griffin Chevrolet Company has | 
been incorporated here. The board | 
of directors is composed of W. M | 
Griffin, A. M. Weaver and R. H. A.| 
Norman. 


} 
200 


} liam C, Jackson, 


Edgewater, 


GETS STATE CHARTER 


Ithaca, N. Y., June 9.— The 
Hiworth Motors, Inc., has been 
chartered by Daniel Crowley and as- 
sociates to establish and operate a 
Chevrolet sales and service in this 
city. 


CHICAGO A. T. A. 
CELEBRATES 26TH 
ANNIVERSARY 


(Continued from Page 1) 


ciation’s employment department in 
finding work for 2,300 applicants, as 
well as activities of the legislative 
and traffic committees. 

Praising the automotive industry, | 
Dr. Preston Bradley, the speaker of | 
the evening, predicted that this in- 
dustry’s manufacturers may be de- 
pended upon to lead the way back 
to stabilization of employment and 
of steady profits 
through control of mass production 
that attended standardization 

| 
| 





LOS ANGELES ADOPTS 
DRASTIC RULES FOR 
CAR JUNK YARDS 


Los Angeles, June 9.—With adop- | 
tion of an emergency ordinance by | 
the City Council, Los Angeles is 
taking drastic measures to regulate | 
the business of automobile wreck- 
The ordinance requires close 
by the industry with 
the police department. 

The ordinance’ requires auto 
wreckers to pay a $300 fee with 
their application. Transfer from 
one location to another will cost | 
$10, while $100 must be paid on)} 


ing. 


| sale or assignment of the permit 


Robbins B. Stoeckel is, 
and | 


Automobile wreckers, within forty- | 
eight hours after the purchase oi | 
an automobile, must file with the 
police department a full and com- 
plete description of the machine, 
including serial numbers, as well as 
the name and address of the former 
owner. Parts cannot be sold from 
the machine until five days after 
its purchase. The wrecking estab- 
ishments cannot stay open for busi- 
ness between 7 p. m. and 7 2. m. 
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KLINGLER PRAISES 
CHEVROLET DEALERS 


San Antonio, Tex., June 9.—Chevy- 


consistently led the entire United) 


States in sales, as compared with 
other cars in the same price class 
for the past two years, H. J. Klingler, 
vice-president and general sales 
manager of the Chevrolet Motor 
Company, stated in a meeting vf 
dealers, held in this city recentiy. 
The meeting was one of a number | 33 
of district meetings held in the/the entire 
state. | 1,388,665, 

Accompanying Mr. Klingler were | 
Jr., regional manager, 
with headquarters in Dallas; H. T. 
Ewald of Campbell-Ewald, adver- 
tising agency handling the Chev-| 
rolet account, and W. G. Lewellen 
of Detroit, sales promotion manager. 
San Antonio zone man- 
ager, presided. 

A. general spirit of optimigm pre- 
vailed over the meeting, attended by 
250 dealers and their 
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of last vear. 
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when 
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salesmen, 
JACKSON NAMED 

USED CAR MANAGER 
Ind., June 9.—Wil- 
a veteran in Chev- | 
rolet sales circles here, has **en 
named used car manager of the 
South Chevrolet Company. He has 
served as sales manager and used 
manager for two of the large: 


‘ ss this 
Indianapolis, 


this year 
responding 
respect of 


| substantially 

the company, 
units, 
of 
compared 


Chevrolet dealers in the state and / 
; previously had won membership in 


! 
| 
| 
| the Chevrolet 100-Car Club as a new 
| 
| 


car salesman with 


FORDS OUTPUT 
IN SOUTHWEST ZONE 33.2% OF WHOLE 
IN FIVE MONTHS 


NEW YORK, June 9.—Production 

of the Ford Motor Company in 
the United States and Canada 
months of this year 
amounted to 459,312, 
3.2 per cent. of the total output of | 
industry, 
according to a compilation | 
of the month-by-month figures an- | 
the 


May operations by 
production 
equivalent 
aggregate 
industry, 
or 43 per cent. 
corresponding 


vehicles, 
of the 


output 
compared with 
corresponding 
company 
of the industry's output. 
Ford's production in February 
was near 
month 
percentage of 
but in all other months it has been 
lower. 
by turning 
accounted for 
the total for the industry. 
131,747, 


3 


———— ——— 





;cent. of the aggregate, in the cor- 
responding month of last year. 

Ford in January accounted for 
30.9 per cent. of the total, as against 
34.8 per cent. a year ago, while in 
March the company’s share was 34.3 
per cent., as compared with 40.5 per 
cent. in March, 1930. In April Ford 
accounted for 33.7 per cent. of the 
total, as against 44 per cent. in the 
/ corresponding month of 1930. 

The following tables show month 
by month Ford production for the 
first five months of this year and 
last, with the percentages of the 
total accounted for in each month. 
193t Per Cent. 
Output of Total 
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85,109 $7.1 
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first five Totals 797 092 2 408 
797.092 in 
of 1930, 


up 40.8 


for the 


BERGER NELSON NAMED 


| Jamestown, N. Y., June 9.—Berger 

Nelson has resigned as sales man- 
ager of the Love Motor Sales, Inc., 
that of the cor- | Ford dealership, nad has been ap- 
of last year in| pointed general sales manager of 
the total,/the L. S. Aero Marine, Inc., 
Chrysler-Plymouth distributor, with 
headquarters at 113 East 3d St. 


| CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 


period 
piled 


ol 
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out 85,109 
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This 
per 
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Profit by Building 
a Dual Line 


with 


PIERCE 


ARROW 


The experience of dealers who have built a dual 


line by adding Pierce-Arrow is so fine that it can 


now be broadcast. 


In a word, these dealers who have taken hold aud 


have worked, are making money on Pierce-Arrow. 


( rood 


Arrow 


‘There is no magic in this. 


hard work, plus Picrce 
} 


standing and prestige, is bringing 
the of 


energy 


usual result well-directed 


When a dealer 
a protit by adding a line which 


can actually turn 


calls for no increase in overhead, 


and requires only the very mint- 
it 


Is 


mum addition to tnvestnutent, 


surely important enough to make 


every single-line dealer stop and 
think. And added 


carries the ot 


when the line 


potential Pierce- 


Arrow, it is time to think twice 


Arrow, a 


With 


new 


Pierce- powerful 


avenue to sales is opened; 


better and more salable used cars 


come in; they sell tor more 


money, in a shorter time, at a 


higher profit. 


But these are only the high-lights. For particulars address 


Ceorge E. Willis, 


Vice-President in Charge 


of Sales, 


Pierce-Arrow Motor Car Company, Buffalo, New Y ork. 
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Engines in the Rear 


HERE has recently been considerable discussion of the} 

advantages of mounting the motor vehicle engine in the | 
rear of the car, practically over the driving wheels. There | 
are certain obvious advantages of this type of design from | 
the engineer’s standpoint. Over in England a stock model 
with this form of engine mounting has been brought out 
and has attained a very fair degree of acceptance. 

In this country, we doubt very firmly that rear-engined | 
cars will reach any very rapid position of popularity. The | 
reason is that they are against tradition which has grown up| 
during a period of thirty-odd years. They are against the 
accepted standard. If rear-mounted engines are to attain the| 
full degree of their value, the shape of the car would have to) 
_be changed. The traditional hood sticking out in front of the 
body would disappear. A blunt-nosed vehicle would become 
the standard? Fither that or we would retain the hood in 
front simply to maintain an outworn standard. 

Now, if there is anything that an American dislikes, it| 
is to be made to appear ridiculous or “funny,” as he would. 
probably term it. Riding in a car that did not conform to 
the accepted standard of shape and appearance, we feel sure 
would make the average citizen of this country feel that he 
looked “funny.” 

Let any shoe manufacturer try to substitute sandals, | 
such as were worn by the ancient Greeks, for the shoes that | 
are our accepted standard today and see where he would get 
with his idea. The sandals might be much more economical, 
much more healthful, but the manufacturer would have a lot | 

of them on his hands. 

Let some national manufacturer of men’s clothing try to 
force the public to accept the Roman toga instead of the 
standard coat, vest and trousers and see how far he gets. | 

It is a mighty difficult matter to upset a standard once | 
it is accepted by the general public. Any complete overturn | 
of an accepted tradition must be so far better than what it 
would displace that the sheer force of its inherent superiority | 
overcomes the intrenched opposition. We doubt that rear} 
mounting for the automobile engine has this ov erwhelming |" 
superiority. It may be a better design, though this remains | 


to be proved, but we beg to register our belief that it has not | 
the inherent force to displace an established standard. | 


Mail subscriptions to 
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Mich. 
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W atch the Basket | 


HERE is an ancient saying to this effect: “Don’t put all 
your eggs in one basket.” Once upon a time an inter-| 
viewer asked Andrew Carnegie what he thought of this 
ancient saw. 
That sage little Scot wrinkled his brow and replied: “TI 
very much prefer to put all my eggs in one basket and the n | 
watch the basket.’ 

As with most sayings, there is truth on both sides of the 
fence. Putting all the eggs in one basket, first making sure | 
that the basket is sound, with no holes in the bottom, and the n | 

watching the container, is good philosophy. 


Applying this maxim to the automobile dealer, we would 


say that he should put all his eggs in one basket, make sure | 
that he has all the eggs in, that the basket doesn’t leak and | 
then watch it day and night. 

Getting a little more definite, suppose we say that the| 
successful dealer will put in his basket new ear sales, used | 
car sales, accessory sales, parts sales, lubrication and fuel) 
sales and finally service sales. Then he will watch his basket 
filled with automotive transportation eggs to see that none 
of them gets broken or stolen from under his very nose. | 


— 


| to thank you. 


' 
}ers in this city, 


ys 


such opinions. 


Differential Discussions 


this column Automotive Daily News is glad to present the opinions of its readers on topics related 
directly to the automotive industry, Automotive Daily News, however, must disclaim responsibility for 
All questions regarding merchandising, technical problems or other information pertain- 


ing to automotive industry will be answered without charge in this column. 


BELLEVILLE NOT 
BELLEVUE 


Automotive Daily News: In your 
June 5 issue you printed my letter 


to the National Automobile Cham- 


| ber of Commerce, for which I want 


I have received some 
favorable comment from other deal- 
hoping that some- 
thing may be done along this or 
similar lines. 

I wish to call your attention to the 
fact that. you printed Bellevue, 


Illinois, instead of Belleville, Tlinois. 


Trusting that this letter may be a} 


means of starting something toward 
a safer and saner outlook in the 


| automobile business, I remain, 


C, EDWARD BARNETT, 


Barnett Motor Company, Belle- 
ville, Tl. 


Ed. Note: The error referred to 
by Mr. Barnett was purely typo- 
graphical and is deeply regretted. 
Automotive Daily News is pleased to 
make this correction. 


Automotive Daily News: We wish 


jto call your attention to the fact 


that our report on May car sales was 

incorrectly written up in your June 

4 issue. We refer to the total sales 

for the first five months of 1930 

and to the item regarding used car 

'sales. Our wire to you read as fol- 
WS: 


“Ramsey county new car registra- | 


tions—May, this year, 969; May, last 
| year, 1,086; April, this year, 1,305; 
| total first five months this year, 
| 4,500; total same period last year, 
5,190. Used car sabe, reported by 
| Our members’ for twenty days 
May about same as first twenty 
| days April.” 

We do not receive information 
covering all used car sales in the 
city, and cannot, therefore, quote 
you any figures. 
information from our 


ers and shows the trend of used 


| car sales. 


Yours very truly, 
W. A. PETERSON, 
Executive Secretary St. Paul Au- 
tomobile Dealers’ Association. 


'| COMING EVENTS, 


JUNE 
Radio Manufacturers 


8-12—Chicago, Ml, 
Association, annual show. 

10-12—Swampscott, Mass. American In- 
stitute of Chemical] Engineers’ meet- 


ing. 
14-19—White Sulphur Springs, W. Va. 
Society of Automotive Engineers, 
summer meeting. 
15-18—Madison, Wis. American Society ot 
Mechanical Engineers, fourth na- 
tional oil and gas power meeting. 
17-19—French Lick, Ind. Steel Founders 
Society, mid-summer meeting 
21—Montlery Track, France. Automobile 
Club of France, grand prize race. 
22-26—Chicago, Ill, American Society for 
Testing Materials. thirty-fourth an- 
nual meeting. 
27—Boston, Mass. National Association 
of Credit Men, convention. 
29-30—Chicago, Ill. National Association 
of Taxicab Owners, meeting. 


JULY 
4—Altoona, Pa. Automobile race. 
19—Nurburg-Ring, Rhineland, Germany. 
Automobile Club of Germany, grand 
prize race 


SEPTEMBER 
1- 3—Cleveland, O. Hotel Statler, Society 
of Automotive Engineers, twentieth 
annual aeronautical meeting in 
conjunction with National Air 
races. 
$-17—Utrecht, Holland. Utrecht Fair, bus 
and truck show. 
16-17—Atlantic City, N. J. 
troleum Association, 
ing, Hote] Traymore. 
20-26—Springfield, Mass. 
Exposition. 
21-25—Boston, Mass. 
Society, meeting, 
28-29—Atlantic City, N. J. National Asso- 
ciation of Motor Bus Operators, 
fifth annua] meeting, Hotel Am- 
bassador. 
26-Oct. 2—Atlantic City, N. J. American 
Electric Railway Association, an- 
nual meeting. 


OCTOBER 

1-11—Paris, Franee. International Auto- 
mobile Salon, 

2- 3—Houston, Tex. American Institute 
of Mining and Metallurgica] En- 
gineers, petfuleum division meet- 
ing 


12- io tenge, Il, National Safety Coun- 


14-16—Pittsburgh, Pa. Society of Indus- 
io trial Engineers, convention. 
15-24—London, England. Internationa) 
Motor Exhibition, Olympia Hall. 
22-28—Prague, Czecho-Slovakia. Interna- 
tional Antomcbile Exposition, 


National Pe- 
annual meet- 


Eastern States 


| Company, Freeport, ll. 


We do feceive this| j= 
( members, | 
| which includes all the larger deal- 


American Welding | 


, Was associated with him later. One 
in particular that the writer re- 
calls seeing tested was a steamer 
of the tally-ho type, which created 
considerable consternation at that 
| time. It is my recollection that 
| they operated under the name of 
Fauber. Another car built was &@ 
| chain drive to four wheels also 
| Steering on four wheels. Strange as 
| it may seem this car traveled under 
its own power in an inch or two of 
|}snow. Date somewhere around 
1900-03. The label has been forgot- 
ten by the writer. 

Charles L. Moody of Elgin also 
built a few cars, but never reached 
Henney passenger cars are still be- | a quantity production stage about 
ing built by Henney Motor Com-| the same time. In re the cars men- 
pany, Freeport, Ill. It is true that | tioned above it is possible that Mr. 
our production is very limited on | Marr if living could behelpful. In- 
passenger cars as our principal prod- formation could also be secured from 
ucts are hearses and ambulances,| Frank Samson of 117 North Grove 
;but we still build passenger cars| Ave., Elgin, Ill., who was an early 
| and have built them continuously | employee of Mr. Fauber and later 
) over a long period. /was a road tester for Mr. Marr. 

o 0. B. McCHESNEY, 
Manager | 2 - 
| Elgin Diamond T Truck Company, 

Elgin, Wl. 


HENNEY CAR STILL 
INPRODUCTION 


Automotive Daily News: I note | 
in your issue of Wednesday, June 3, | 
|on page 6 in the list of the different | 
makes of passenger cars you have 
listed “Henney 1922—John W. Hen- 
ney & Co., Freeport, Il.” 

If my understanding of the way | 
this article is intended is correct, 
this would indicate that the Henney | 
car was built in 1922, but was not 
built at present. If this is the case, 
please be corrected. 





R. CLOUGH, 


Sales Henney Motor 


Automotive Daily News: In the : a es : 
Curtis list of. 808 automobiles, old| Automotive Daily News: Relative 
timers, is shown 1907 Bay State. It | to the list of names of motor cars 
'was my impression another Bay built since the industry began pub- 
State was manufactured in the/| ished in A. D. N. of May 29. 
1920's by R. H. Long Comeens, | There could be added the name 
at Framingham, Mass. of the “Harrison car built in years 

The writer also recalls seeing a approximately 1904-07 by the Harri- 
car with name plate Tillie on it that 502 Wagon Company of Grand 
was manufactured at Essex, Conn., Rapids, Mich 
early in the 1900's. Maybe this car 
was never put in production. 

E. J. WALL, 

President Wall Chevrolet Com- ' 
Hartford, Conn. 





COWDIN. 
Inc., New 


Cc. W. 
Siebert Motor Company, 
Kensington, Pa. 


NEW BRITAIN MACHINE 
OBSERVES ANNIVERSARY 
New Britain, Conn., June 9.—The 


| pany, 


Automotive Daily News: The| 


writer after reading the list of ex-| ¥ : 
tinct motor car builders thought, New Britain Machine Company, 


carefully and came to the conclu-| Which manufactures automobile 
sion that you might be interested to| parts, tools and machinery, is ob- 
learn that about 1900 a Mr. Fauber | serving this month the thirty-sixth 
of France reached Elgin and began anniversary of its foundation. The 
manufacturing bicycles. Later he’ concern was organized in June, 
built some motor cars. Mr. Marr | 1895, 


SPARKS from JJETROIT | 


(Continued from page 2) 





the rear end and turn it around as the front end was the 
heavier of the two. The wheels, as I recall, were about 26- 
inch, with two-inch tires. 

“The Tri-Moto was of English design, brought to Chi- 
cago by E. J. Pennington, who persuaded the Western Wheel 
Works, for which I was a salesman, to produce them. We 
made about 175, the price being $375. Notwithstanding the 
low price, they were regarded as horseless carriages.” 

* * o 
T the office of that ritzy publication, the New Yorker, 
they read the column, in evidence of which is the letter 
from Don Lauder, manager of the automotive department of 
that publication, commenting on the story of the American 
Boy’s survey on the favorite race drivers of the youth of 
'the country. ; 

Evidently Mr. Lauder believes the boys of today are 
more interested in aviation than they are in automobile race 
drivers, and holds that if a questionnaire was sent to 500 kids 
asking their choices of famous aviators then the percentage 
of replies would be nearer 50 per cent. in comparison with 
the 10 per cent. on the automobile poll. 

“The fact that only 56 out of 500 boys responded to a 
| questionnaire regarding their favorite racing driver proves 
that American boys today are not much interested in motor 
var racing,” Lauder writes. “If you doubt this, ask the 
American Boy to send a questionnaire to 500 other boys, ask- 
ing them to name their favorite airplane pilot. I venture 
to say you would receive a 50 per cent. response.” 

This ought to interest C. Winningham, advertising 
/counsel, who got me into this argument. Maybe he will 


| attend to it. 
* +. * 


| HOSE five cutaway chassis which Plymouth had on dis- 

play at the national shows are going to be put to work, 
the factory having presented one to each of the engineering 
departments of five well-known technical schools, to be used 
in teaching the young men basic facts about automobile con- 
struction. Those getting chassis are: Alabama Polytechnie 
Institute, Colorado Agricultural College, University of Mis- 
souri, Clemenson Agricultural College and Agricultural and 
Mechanical College of Texas, 


} 
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Delivering Oils and Gasoline -Profitably 


With summer and its accompanying increase in demand for auto- | In almost all stations observed, how- 
mobile lubricants and fuels well on its way, the following survey on|eyer, time losses at the bulk plant 
“Delivering Oils and Gasoline Profitably,” which was compiled by the | were frequent and costly. Every | 
General Motors Truck Company, Pontiac, Mich., should be of particular | distributor should study onan _— 
interest. The full text of the report covering the facts brought out dur- j in his own yard with a view 
ing the survey is appearing serially in Automotive Daily News. The Speeding up yard traffic. 
report in pamphlet form is also available at all General Motors Truck 


Company dealers and distributorships. | 
should be relatively easy for every distributor to keep | patch procedure. 
careful control of time losses at the bulk station. But the! ean a minutes in turning 
we ° e . a reports, 
survey which preceded this report shows clearly that time | . 
lost before, during and after loading—when the truck is at (TO BE 
the bulk station—accounts for an alarming, high percentage 
of lost time for the average operator, 
The time losses at the bulk sta- ? 
tion generally arise in one of three 
ways: 
1. Poor yard layout. 
2. Poor loading facilities. 

3. Careless methods of dispatch, 
Station Layout Should Speed Up 
Truck Traffic 

In many cases the layout and ar- | 
rangement of the bulk station is in 
some measure responsible for these 
time losses. For example, several 
Stations were observed in which | 
yard space was so limited that 
trucks were forced to do consider- 
able maneuvering while in the yard 
And in those yards it was seldom 
possible for more than one truck to 
go through any one loading opera- 
tion at a time. Again, loading racks 
were frequently poorly arranged | 


loading racks and warehouse. 
Simplifying and speeding up dis- 


CONTINUED.) 


BUS LINE APPROVED 


Trenton, N. J., June 9.—Opera- 
tion of a bus line between Atlantic 
warehouse, so that loads will be Highlands and Asbury 
ready when the truck arrives. |}Chapman & Co. in connection with 

Methods of loading, dispatching | the boat service afforded during the 
}and reporting vary in almost every |summer months between New York | 
bulk station, depending on the op-/and Atlantic Highlands has been 
erator’s own practices and.on the ;|approved by the Board of Public 
type of routes and loads handled. ' Utility commissioners. 





insufficient in number for loading 
demands. And the same defect of 
insufficient loading space frequent- 
ly was observed at warehouse plat- 
forms where oils and greases were | 
loaded In at least four stations 
congestion at the warehouse was 
caused in part by the fact that 
empty drums were stacked just out- 
side the warehouse in locations 
which prevented free movement of 
trucks 
At 


Originators of the All-Steel Body. 


Stations, where | 
space is limited, it is difficult or | 
even impractical to remedy these} 
physical circumstances which slow 
up loading procedure at the station. 
In many other cases, however, slight 
alterations in yard layout, in load- 
ing equipment, or in storage facili- 
ties can accomplish great time sav- 
ings on a fleet of several trucks 
For example, by adding two loading 
racks, moving a tool house to speed 
up yard traffic and changing the 
location of his empty drums, one 
operator was able to save an aver- 
age of twenty-four minutes a day 
On each of seventeen trucks operat- 
ing out of his bulk station—a total 
of six hours a day. ‘Time savings 
as ereat as these are worth careful 
study and even considerable ex- 
pense to effect necessary changes. 
More Rapid Dispatch Needed 


An even greater source of lost | 
time at most bulk stations arises | 
from poor handling of dispatch and 
loading by drivers and station per- 
sonnel. Deliveries that are on an 
order basis, rather than a “keep 
full” basis, as is frequently the case 
with lubricating oil, grease, fuel oil 
and kerosene business, demands 
that the driver receive individual 
orders for each load before proceed- 
ing to the loading racks or ware- 
house. Again, in many stations the 
driver is required to go to the office 
and fill out or turn in a trip report 
after each run. Delays from these 
sources are frequent and costly. 
Drivers are inclined to stop and 
chat with other drivers or with 
office employees; orders frequently 
are not ready or are not routed 
properly so that they can be turned 
over to the driver at once; reports, 
which should have been filled out 
on the route, are filled out in the 
office, while the trucks stand idle 
waiting to be loaded. | 

Two Ways to Correct This Delay 


1, If the number of trucks is large 
enough, a dispatcher should be em- 
ployed whose sole duty it is to 
handle all orders, route trucks on 
special runs, group special orders for 
economical delivery and receive and} 
check reports on incoming trucks, | 

2. Whether or not a dispatcher is| 
provided, loading instructions and| 
order slips should be handled in 
such a way as to avoid delays, One 
method is to send order instructions 
direct to the yard supervisor, or to 
yard men at storage tanks’or in the 
warehouse, to avoid extra trips to 
the office, This method has the 
added advantage of speeding up the 
assembly of mixed loads in the 


some bulk 








Park by | 


| the 


* 40,000 


Used to-day by manufacturers in the United States, 


‘CONN. TRUCK GROUP 
| BLOCKS UNFAVORABLE 
| LEGISLATIVE BILLS| 


(Continued from Page 1) 


Avoiding waiting and delays at | 


reports that the railroad was vital- 
|ly interested in the truck regula- | 
| tion bill and had much to do with 
lits introduction. 


| A bill increasing by 10,000 pounds | 


the total weight which may be car- 
ried on six-wheeled equipment shod 
pneumatic tires was passed 


The measure, backed 


| With 
by both houses, 


by the Motor Truck Association and | 
Warehousemen’s | 
permits total weight of | 
for ' 


Connecticut 
Association, 
pounds, 


The allowance 





solid-tire trucks remains at 26,000 
pounds. 

The bill was a form of compro- 
mise, as backers of the weight in- 
crease plan had favored an allow- 
ance of so much per axle, but the 
wheel basis must be adhered to for 
at least two years more, as the Leg- 
jislature will not meet again until 
| 1933, 

Two proposals for 
the gasoline tax were defeated 
|through the efforts of the Motor 
Truck Association and allied inter- 
ests. The first bill called for an in- 
crease of 2 cents per gallon, and 
when this met with no favor a sub- 
stitute, asking a 1 cent jump, was 
} introduced, only to meet the same 
fate. 


an increase in 





CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEV'S BEG RESULTS 


The pace of industry has quickened since the days when men worked pa- 


tiently by hand. * « * To-day high speed machines click out work with 


a precision undreamed of a century ago. * * * Yet behind the machine is 


the skill of the man—as important as in the days of benchwork. Such crafts- 


manship is apparent in the enduring quiet and beauty of the All-Steel Body. 


Great Britain, France and Germany. 





— 


FREE LIGHT LIGHTERAGE 
ABOLITION OPPOSED 


BY U. S. RUBBER C0. 


Jersey City, N. J., June 9.—Op- 
position to the abolition of free 
lighterage in New York Harbor was 
voiced by the United States Rubber 
Company through its general traffic 


manager, George F. Hichborn, at the | “ i 
| Austin 


hearing before the Interstate Com- 
merce Commission. 

Mr. Hichborn said that if the peti- 
tion of the complainants in the 
lighterage suits succeeded, it would 
be harmful to both sides of the 
port, cause traffic to be diverted to 
other ports and cause his company 
to have to reroute its shipments in 
order to reach certain steamships. 
The concern has plants at Passaic 
and Jersey City, Brooklyn and in 
seven other states. 

The rubber company is perfectly 
content to pay present rates for all 
its psoducts brought from the 
Middle West, as it thought it an 
advantage to have one” equalized 
rate throughout the metropolitan 
area. 

Mr. Hichborn stated that his com- 


the rate adjustment from points 100 | 
miles or more removed from the 
metropolitan district so far as the 
relationship of New Jersey points to 
New York points are concerned. 

“We have never felt that we suf- 
fered any injustice on this account 
in paying our Western factories the 
same rates to consignees to northern 
New Jersey as apply to consignees 
located in New York or Brooklyn 
he said. 

“We fee] that a parity of rates to 
the metropolitan district is all right. 
As a matter of fact, in marketing 
in the metropolitan area, including 
both New Jersey and New York, the 
products we manufacture at our 
Middle West plants, we consider it 
to our advantage to have equal 
freight rates throughout the area, 
so that our products can be sold 
without considering the freight rate 
to one section, as compared with the 
freight rate to another.” 

The witness went on to say that 
he did not consider the company 
handicapped in any way through 
the present adjustment of freight 
rates, which are the same to the 
New Jersey plant as to its com- 
petitor plant in Brooklyn. 


TIRE MAKERS IN 
AGREEMENT ON 
SELLING MEANS 


New York, June 9.—Many leading 
tire manufacturers and distributors 
have voluntarily agreed upon a set 
of definitions calculated to govern 
their advertising and selling prac- 
tices. 

These definitions have been ap- 
proved for general use in compliance 
with a resolution adopted at a trade 
conference held last September at 
Akron, O., and in line with further 
suggestions made at a second con- 
ference at Akron last March. 

The resolution stipulated as gen- 
eral principles that “tire advertis- 
ing shall not be deceptive or mis- 
leading to the consumer or dispar- 
aging to competition,” and that “tire 
manufacturers and distributors will 
submit proof of claims made in ad- 
vertising upon request of the Na- 
tional Better Business Bureau.” 

The standards adopted serve to 
define such terms as “ply,” “breaker 
strip” and “bead.” ‘They also define 
“first line,” “second line” and “third 
line” tires, as well as “heavy duty” 
and “super heavy duty” tires. 


PHARIS TIRE & RUBBER 
ADDS 100 EMPLOYEES 
Newark, O., June 9.—The Pharis 
Tire and Rubber Company, with a 
large volume of new business re- 
ceived during the past few weeks, 
added more than 100 men to its pay 
roll late last week, making nearly 
600 men working at the plant here 
day and night in three shifts. In- 
dications are that this increased 
production will continue for several 
months, 


STUTZ REPORTS $1,161,666 
LOSS DURING PAST YEAR 
New York, June 9.—A net loss of 
$1,161,666 for the year ended Octo- 
ber 31, 1930, has been reported by 
the Stutz Motor Car Company of 
America, Inc., after depreciation 
and all charges. 


m4 








| Cadillac V-8 


| Chrysler Imp. 8 


| Dodge Eight 
| Durant 6-10 
pany had no complaint to find with | Durant 6-12 
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| Passenger Car Eq uipment and Accessories 


NAME AND 
MODEL 


Fuel Gauge 


Speedometer 
on Dash 


oa 


Auburn 8- a 


A 


Buick 8-50 
Buick 8-60 
Buick 8-80 
Buick 8-90 
| AC Jag |. 
Cadillac V-12 Ac Jag 
Cadillac V-16 


Chevrolet ~— 


Chrysler 6 
Chrysler 8 


c _ 


cH ononhe 


. 


| NE 
Chrysl | AC 
Cord Front Drive | Ste 
De Soto Six NE 
De Soto Eight NE 
De Vaux Six _| Ste 
Dodge Six — | AC 


NE 
NE — | AC 


NE 
NE 
Durant 6-14 | NE 
Durant 619 | Ne 
Essex Super Six | Ste 
Ford A Var 
Frklin 8S 15 Trans.| NE 
Fr’klin S 15 De L.! NE 
Graham Pros. 6 | NE 
Graham Stan. 6 | NE 
Graham Sp. 6 | NE 
Graham Sp. 8 | NE 
Graham Cust. 8 | NE 
Hudson Greater 8 | Ste 
Hupmobile Cen. 6| Ste 
Hupmobile Cen. 8\ Ste 
Hupmobile U ! Ste 
Hupmobile H | Ste 
Hupmobile C | Ste_ 
La Salle V-8 “| AC 
Lincoln 8 
Marmon 70 
Marmon 88 
Marmon 16 
Nash Six-60 
Nash Eight-70 
Nash Eight-80 
Nash Eight-90 
Oakland 8 
Oldsmobile 
Packard 826 

Packard 833 

Packard 840 NE 
Packard 845 NE 
Peerless Stand. 8 | AC 
Peerless Mast. 8 ! AC Ster 
Peerless Cust. 8 } AC Ster 
Pierce-Ar’w 41-2-3| NE. Wal | ** 
Plymouth | NE 

Pontiac ~ | AC” 


NN 
ANNNN|NN 


BERSE|E RARAAlA 
be 


eocooco 


~ Jag | AC 


| Ste 


Mot-M _ 
Mot-M DR |} AC 
_Jag_ | Mot-M DR , | AC AC 


“Mot-M DR | AC 
—|Mot-M DR | AC 
— | Mot-M DR |} AC 

No | Mot-M DR 
No | Mot-M DR 
No | Mot-M Yale | Cha 


No | Mot-M Aut-L| Cha | 
No | Mot-M Aut-L} Cha 
No | Mot-M Aut-L| Cha 
No | Moto-M 
— | Mot-M_ Ele | AC 


-M 


Popopopatas cr 
= 


| NE Thom { K-S 
No | Mot-M DR | Cha 


Her | Cha 
aT 
— | AC B 





Make of Body 
} (eine Used 
Parking or 
Side Light 


| Smoking Set 


hn Glass 


———— 


—_ 
| Front Bumper 


‘Heater 
Wire Wheels 





* 


DR 


AC 
AC 
Ex | AC 
Ex | AC 


Her | AC 
DR | AC 


Mim “Ind | | ‘Ind 





| Hal 
Gal | Hal 
Gui | Hal 





‘DR | ACG * | AC 

Wil |! Yes 

Wil | Mot-M 

Wil Mot-M Cas 
USL LE Ster Cas 
“Wil ry Yes No 
Wil | Mot-M No 


Act 
AC Wil | Mot-M_ N 
Pre | Mot-M No 
Wil | AC 
wil | AC 
~ USL | Mot-M 
USL | Mot-M 
USL | Mot-M 
_USL | Moto-M 
Ex | Mot-M 
Own | — 
USL | |}— 
Nat | — 
Wil | Mot-M 
Wil | Mot-M 
Wil | Mot-M 
Wil | Mot-M 
Wil | Mot-M Cas 
Ex | Mot-M 
Wil | Mot- M — 
Wil | Mot-M 
Wil | Ster 
Wil | Ster 
Wil | Ster 
~ DR|AC _ 
Ex | Mot-M 
Nat | Mot-M 
Ex | Mot-M 
* | Mot-M 
USL | AC 
USL | AC 
USL | AC 


Blos | AC 
Blos | AC Ex | Mot-M Cas 
DR | — 


‘BS | AC - 
DR | AC wil | AC 
Cha Pre | Mot-M 
Cha Pre | Mot-M 
Cha Pre | Mot-M 
Cha Pre | Mot-M 
Cha Wil | Mot-M Cas 
Cha Wil | Mot-M Cas 
Cha Wil | Mot-M_ Cas 
H wil | ** NE 
Sha | AC wil |— 
$s! AC DR | — 


R | AC 
DR | AC 


NE 
No 


— | Cha 


Ele | Cha < 


DR | Cha 
DR Cha 


Her | Cha 
Her | Cha 
Her | Cha 
Her | Cha 
Her | Cha 
Ele | AC 
Ele | Cha 
Ele | Cha 
Ele | Cha 
Ele | Cha 
_Ele | Cha 
DR | AC 
Her | Cha 


Cas 
Cas 


— 


Cas 
Cas 
Cas 
Cas 

No 
Cas 
Cas 


Her|;AC 1 
Her | AC 


Cas 
Cas 
Cas 





Reo Royale 8-35 | Ste Elgin! K-S 
Reo Royale 8-31 | Ste —|K-S 
Reo 8-21 | Ste No 
Reo 6-21 } Ste _No 
Studebaker Six ‘| Ste Ste No 
Studebak’r Dict. 8| Ste No 
Stud. Com. 8-70 | Ste No 
Stud. Pres. 8-80 Ste 

Stud. Pres. 8-90 ; Ste 


anna AAP 
> S| Hnnan anu 


|No | 


NE 
NE ' 


Cas | 


| vs 


i Gui | Gui 

— | Ditz Cor , Cor 

Ditz Hal | Hal 

Ditz Hal , Hal 

No | Mur Ind | Ind 
Yes | Duc Cor | Hal 
Yes | Duc Cor ! Hal 
No | Duc JB | JB 
VS | Ditz Cor | Cor 
VS | Ditz Cor | Cor 
No | Rin Cor | No 
No | Rin Cor | No 
No | Rin Cor '' Yes 
No | Rin’ Cor | Cor 


| GR 


| Yes 
| Yes 


| VS 
| vs 
| No 
No 
| GR 
| No 


by ty 
bya 


| 
1 


= | = 
ee) 
Sec | Kel | Eat 
Sec ' 
Sec | * 
—|;* 
Opt | — 
Opt | — 
Opt | — 
— | No 
— | No 
— | No 
— | No 
Opt | — 
Opt | — 


_—-|— 


! Cen 


| Wol | 

| Wol 

| Wol 

| Wol 

Eat 

Gen | K-E- 
Own ; Own 


—|j— 


os =} Eat 
| Gen 


'tOwn 


| —_ 








i- —-|— 


| ASP ASP} 1 | Day _ 
Yes Yes” ~ Lov 
| Yes Yes | — Lov 
| Gen Gen | MotoW Hou 
'Yes Yes| Budd Lov 
) Yes Yes | Budd Lov 
| Bad Bad | Motow Mon 
| Eat Eat | MotoW Mon 
Eat Eat | MotoW Mon 
)_ | Bad _ Bad | t Mon 





— | Ditz JB7JB 
—|— Own |_— 
Gri *® Cor | Cor 
GR | * Cor | Cor 
Hal | Own 
Hall | JB 
Hall | JB 
Hall | JB 
° Hall ! JB 
— | Ditz Hal | 
Val Cor | Cor 
Val Hal | Hal 
Val Hal | Hal 
Val Hal | Hal 
— | Val Hal | Hal 
Tern | Duc Hal | Hal 
“Yes |* Hall Own 17 
Yes | * 
Yes * 


j— 
|— 
. 
{° 
_ es 
| GR 
| GR 
| GR 
| VS 
l— 
-| VS 
| Vs 
| vs 
| VS 
Vs 
| Tern 
| Cuno 


| Yes 
| Yes 
| Yes 
| Tern —- * 
| VS ° 
| vs 


* 
“ile * 
a: * 
am . 


=! 


in 
| vs —|° 
{Tern Tern! Duc Gui | Gui 
| Tern —|Duc Gui | — 
Ditz Hal | 
Ditz Hal 
Ditz Hal |! 
: Ditz Hal | 
No io “Val Cor | Cor 
No Val Cor 
No | Val Cor 
Vs | Mim 
—_ Duc Cor | Cor 


| — on 
j—_ sai 
| == ‘i 
= 


Tri | — 
** —_ 
+ i 


Sec | — 
Tri | — 
Cor | Cor Dup | No 
Cor | Cor Dup | No 
Yes ; Ditz Hall | Hall Dup | No 
JB|JB Opt; — 
JB| JB Opt|— 
JB|JB Opt] — 
JB!|JB Opt] — 


—_|— 


LOF | — 
LOF | 
LOF | 
LOF | 
Cor Dup | 
Cor Dup | — 
r Cor Dup | — 
— | Gui LOF | — 


—-|— 


Own Own | jiMotow Mon 
| Own Own | Own “Hou 
| CG CG | Motow Lov 
| CG CG | MotoW Lov 


| ASP ASP | MotoW Lov 
| ASP ASP | MotoW Lov 
| ASP ASP | MotoW Lov 
ASP ASP | MotoW Lov 

Lov 


ASP ASP MotoW 
} Own jiMotow Gab 
|— ~ Gab 
{— Gab 
fa 
_— 
| Eat 

‘a 


] ~Gen- 

Gen 
| Gen 
| Cen 
| Cen 
| Cen 


|jfMotoW Lov 
jtMotow Lov 
Cen |tMotoW Lov 
| Eat Eat |tMotoW Lov 


| Own Own | Moto-V Lov 
}— — | MotoW Lov 
|Cen Cen | Lov 
} Cen Cen | i Lov 
| Cen Cen | 7 Lov 
| Cen Cen | + Lov 
| Cen Cen | Bimel Gab 
| Cen Cen | Bimel Gab 

Eat Eat | Bimel Gab 


] ‘| Eat Eat |) at | Budd ___ Lov 
Gen Gen | 1 |t Lov 


No 





! Tern Tern | Duc Gui | Gui 


| Own Own |K-H Lov 





DR | Cha 
DR | Cha 
DR | Cha 
DR | Cha 


Yale | Cha 


Wil | AC 
Wil | AC 
Wil | Yes 
Wil | Yes 


Wil | Ste 


Yes | Yes 
Yes | Yes 
No | 
No | 


~ No | 


“| Gui 
ui 


Yale | Cha 
Her | Cha 
Her | Cha 
Her | Cha 


Wil | Ste 
Wil | Ste 
Wil | Ste 
Wil | Ste 


No 


Cas 
Cas 





Stutz LA | Ste 
Stutz MA | Ste 
Stutz MB | Ste Ste 
Willys 97-98  — | NE NE N 
Willys 8-80 D | NE 
Willys-K. 66D |NE 


No | K-S 


KEY TO ABBREVIATIONS 
USED IN THIS TABLE 


SPEEDOMETER 


AC--AC Spark Plug Co., Flint, Mich. 
NE—North East Appliance Corp., Roches- 
ter, N. ¥. 
Ste—Stewart-Warner 
Chicago. 
Var—Various makes. 


CLOCK 
Borg—Borg Clock Co. 
Elgin—Elgin Watch Co. 
Jag—Jaeger Watch Co., New York city. 
NH—New Haven. See Phi. 
Phi—Phinney-Walker Co., New York city. 
Ster—Sterling Clock Co., La Salle, IIL 
Thom—Seth Thomas Clock Co. 
Wal—Waltham Watcb Co., Waltham, Mass. 
*Optional 


Speedometer Corp., 


FUEL GAUGE 
AC—AC Spark Plug Co., Flint, Mich. 
K-S—King Seeley rp., Ann Arbor, Mich. 
Mot-M—Moto Meter Gauge ang Equipment 
Corp., Long Island City, N. Y¥., and La 
Crosse, Wis. 
**Pierce-Arrow uses both U. 8. and King 
Seeley. 
LOCK 


Aut-L—Electric Auto-Lite Co., Toledo. 
BS—Briggs-Stratton Co., Milwaukee. 
Bieo—Sieseees. Delco-Remy Corp.. 
derson, Ind 
Gle—Mitchell Specialty Co., 


Pa. 
OR—Delco- Remy Corp., Anderson, Ind. 
Her—Hershey Mfg. Co., Chicago. 
Sha—Shaler Lock Co., ‘Milwaukee, Wis. 
Yale—Yale & Towne Mig. Co. 


An- 


Holmesburg, 


No; K-s 


No | K-S s 


DR | Cha 
Her | Cha 
Her | Cha 


Pre | Mot-M Cas 
r|Cha Pre | Mot-M Cas 
Aut-L | Cha USL | No No 
Aut-L | Cha USL | Yes a 

USL | Yes 


Aut-L | Cha” 


SPARK PLUG 
AC—AC Spark Plug Co., Flint, Mich. 
Cha—Champion Spark Plug Co., Toledo, O. 


BATTERY 


DR—Delco Remy Corp 

Sa Bectste Storage Battery Co., Philadel- 
phia. 

Nat—Nationa] Lead Battery Co., St. Paul, 
Minn, ¢ 

Pre—Prest-O-Lite Co., Indianapolis, Ind. 

ay 8 L Battery ‘Corp., Niagara Falls. 

Wil—Willard Storage Battery Co., 
land, O. 

*Various makes—Exide, Willard, 
Remy and USL. 

**Both Exide and Delco-Remy used. 

HEAT INDICATOR 

AC—AC Spark Plug Co., Flint, Mich. 

Mot-M—Moto Meter Gauge and Equipment 
Corp., Long Island City, N. Y¥.. and La 
Crosse, Wis. 

Ste—Stewart-Warner Speedometer Corp. 

Ster—Sterling Clock Co., La Salle, IL 

US—U. 8S. Gauge €o., N. Y. GC. 

**Using boh U. S. and AC. 

CIGAR LIGHTER 

*Cigar lighters in many cases are optional 
equipment, and are not standard on al) 
models; the names of lighters shown in- 
dicate the makes supplied to various car 
makers. 

Cae—Canee Products Bridgeport. 

NE—North East Appliance Corp., Roches- 
ter, N. Y. 


SMOKING AND VANITY SETS 


GR—Grand Rapids Metalcraft Corp., Grand 
Rapids, Mich, 

Lin—Linden. 

VS—Van Sicklen Corp., Elgin, DL. 

Tern—Ternstedt Mig. Co., Detroit, Mich, 


Cleve- 
Delco- 


Corp.. 


“Pre | Mot-M Cas | 


aaa 
Dae 
| ° 

;° 

| No 
| Lin 
| Lin 


G ui 
Ind 
Ind 
Ind 


‘Val 
Val 
| Val 


Lin 
Lin 
Lin 





* 
> 


Yes | Yes 
Yes '"Yes 
Yes | Yes 


| > 
| Yes 
| Yes 


No 
No 


No | * 


Cuno—Cuno Engineering Corp.. Meriden, 
Conn. 
*Various makes 
BODY FINISH 
Ditz—Ditzler Color Co., Detroit, Mich. 
Duc—E. I. du Pont de Nemours & Co., 
Philadelphia. 
MIM—Pittsburgh Plate Glass Co. 
Mur—Murphy Varnish Co., Newark, N. J. 
Rin—Rinched Mason Co 
Val—Valentine & Co., New York city. 
*Various lacquers used. 
tUsing both Ditzler and Pratt & Lambert. 


STOP AND PARKING LIGHTS 


Cor—Corcoran Lamp Co. 

Gui—Guide Lamp Corp., Anderson, Ind. 
Hal—C. M. Hall Lamp Co., Detroit. Mich. 
Ind—Indiana Lamp Corp., Connersville. 


Ind 

JB—The Jno. W. Brown Lamp Mfg. Co., 
Columbus, O. 

*Using both Hall or Guide. 


SAFETY GLASS 


Sec—Security, product of Genera! Motors. 

Tri—tTriplex Safety Glass Co, 

LOF—Libbey-Owens-Ford. 

Dup—Duplate Corp. 

Indestructo—Indestructo Glass Corp. 

Opt—Optional. 

5°—Using both L-O-P and Indestructo. 
*.-Using both Security and Duplate. 

t—Using both L-O-F and Duplate. 

HEATER 

Kel—Kelch made by Grand Rapids Metal- 
craft Corp., Grand Rapids, Mich. 


*Optional. 
**Not standard equipment on Cadillac V-12. 


BUMPERS 


ASP—Alloy Steel Products. 
Bad—Badger Mfg. Corp., Milwaukee. 
Bif—Biflex Corp., Waukegan, i. 


| CG CG | MotoW Lov 
CG MotoW Lov 
CG Lov 
CG Lov 
Ste Lov 
| Ste Lov 
Ste Lov 
Ste Ste Hou 
Ste : Ste Hou 
Buck Buck | MotoW Gab 
Stan Stan ;| Motow Gab 
Stan Stan | Mo tow | Gab 
3 “Mon 


Q 
rr 


| 


| sated sng St et 


! 


cies 


Opt 
s Opt 


Buck—See Cen. 
CG—C. G. Spring and Bumper Company. 
Cen—Central Brass & Fixture Co., Spring- 
field, O. Also makers of Buckeye bumpers, 
Eat—Eaton Axle and Spring Co.. Cleve- 
land, O 
Gen—Genera!) Spring and Bumper, Detroit, 
Stan—Standard Stee) Spring Corp. 
Ste—Stewart-Warner Speedometer Corp. 
Wol—Wolverine Bumper & Spec. Co, 
tExtra equipment. 
*Optional. 
WIRE WHEELS 
Bimel—Bime! Spoke and Auto Whee) Co., 
Portland, Ind. 
Budd—Budd Whee! Co., Detroit. 
MotoW—Motor Wheel Corp., Lansing, Mich, 
Day—Dayton Wire Wheel Co., Dayton, QO, 
K-H—Kelsey-Hayes, Detroit, Mich. 
Using both Kelsey-Hayes and Motor Whee) 
‘orp. 
tNot standard equipment. 
SHOCK ABSORBERS 
Gab—The Gabriel Company, Cleveland. 
Say — eats Engineering Corp., Buffalo, 


Lov—Delco Products Corp., Dayton, O. 
Mon—Monroe Auto Equip. Mfg. Co., Mon- 
roe, Mich, 


E. R. JACKSON NAMED 
LEE TOBIN PRESIDENT 
New York, June 9.—E. R. Jack- 
son, formerly with the Capilizer 
Company of this city, has taken the 
presidency of the Lee Tobin Dis- 
tributing Corporation, General Mo- 
tors Building, which will handle the 
general distribution of the Toby 
truck, 
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Already AOQ &S 


De Vaux Distributors 


and Dealer S - and growing 
every day! 


Real profit-makers in the Automobile Industry come 
along few times in a decade. When they do, merchants (“This figure as of June 2, 1931) 


with Business Vision snap them up. 


The rapid growth of the De Vaux-Hall sales organ- cAmong Recent Appointments Are: 
ization should indicate to you the money-making NAME —— 
possibilities of the De Vaux Franchise. Bobiar Motor Co. . ~ ~ Twin Falls, Idaho 

: ‘ Broadstreet Terminal Corp. . Hartford, Co 

Six months ago, De Vaux-Hall started with no dealer ee eT ee arene ye? 

- : Eastern Shore Sales Co. . . Cape Charles, Va. 
representation. The reputations of Norman de Vaux and 
; z f H.P. Ernst . . . « « « Durango, Colo. 
Col. Elbert J. Hall immediately attracted a number o J. W. Foster Motor Sales ‘Siieiiat te, 
the strongest distributors in the land. Later, the first Mentiae Mie « s « kee fdnesin Cot 
display cars at the auto shows won more distributors by Hotchkiss & Hess . . . . . Phoenix, Ariz. 
their exceptional value and the way they “‘clicked”’ with Lykett Motor . . . . Fergus Falls, Minn. 
spectators. a Marquardt o & « « 2a Arbor, Mich. 
: Parker-Morelli Motor Co. . . Butte, M 
Today, momentum increases. Almost five hundred of ee eee ee ee Snes See 
zs s b cs A. F. Pearson Co. . .« « « « Akron, Ohio 
the best selling organizations in the United States are 
s : : Reo Evanston Co. . . « « « Evanston, Ul 
now selling the big, powerful low-priced De Vaux — Sul Wiiee Se, « . . Belin Wed 
and more territory is being awarded every day. Why not Wedertz Motor Sales . . Fort Madison, lowa 
get franchise details NOW? M. C. Winchenbach « « « Waldoboro, Me. 


70 to 80 Miles An Hour .. . Powered by the Famous HALL ENGINE 


developing more than 70 Horsepower, 


AUX 075 





PRICES RANGE FROM 


os bYCMAe, 








Phaeton e e [ a « e $595 

Standard Coupe ,« « » 625 \ 
Business Coupe « pp +» » 645 

Sport Coupe. «» 5 « # 675 

Standard Sedan » es 2 695 poo woo menrncecmapnnnenmeenecenene CONFIDENTIAL INQUIR¥ COUPON ————9 
Sport Sedan. » 5 # » 705 Gentlemen: Send me complete information about the De Vaux Franchise. 
Custom Coupe » » » » 795 DE VAUX-HALL MOTORS 

Custom Sedan » 5 « » 795 Caran ee Newe 


Grand Rapids, Michigan 
f.0.b. Grand Rapids or / Oakland, California. Ee LE A 


Special Equipment Extra 


z 
é 
x 
. 
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Production -- Engineering -- Factory - 
New Imperial Spray Paint 


Herbrand Slide Hammer Has! PREMATURE WEAR OF 


Many Useful 


SOME APPLICATIONS of 


The new No. 180 slide hammer de- | 
sign to simplify many of the diffi- 
cult operations encountered in the 
service station has been introduced 
by the Herbrand Company, Fre- | 
mont, O. The jaws of the tool are 
made of chrome vanadium steel and 
is finished in satin nickel. 

_ Among the uses to which the slide 


TIME METER CHECKS | 


COMPRESSORS DUE 
TO OVERLOADING 


The ever increasing uges for com- 
pressed air about the Service ga- 
rage find many air compressors 
overloaded, resulting in premature 
wear and rapid depreciation, ac- 
cording to Gordon Johnston, di- 
rector of sales of the United States 
Air Compressor Company, Cleve- 
land, O. “Many air compressors 
originalty purchased to supply one 
or two air lines, or some minor 
compressed air operation are re- 
quired to supply air for pressure 
gasoline pumps, car lifts, paint 
spray equipment and various other 
appliances which make heavy de- 
mands upon the supply of air,” 
says Mr. Johnston. “The result is an 
overloaded compressor which wears 
out rapidly, calls for frequent re- 
pair service, and is generally un- 
satisfactory in operation. 

“There are a wide variety of air 
compressors, single stage and two 
Stage, single cylinder and twin 
cylinder, small and large air capaci- 
ties, and each type is intended to 
do a specific job,” Mr. Johnston con- 
tinued. 

“In servicing the trade since the 
first of the automotive industry, we 
have observed a tendency to under- 
estimate compressed air require- 
ments, and have always recom- 
mended that dealers buy larger 
compressors than they need at the 
time in order to take care of the 
increased requirements that soon at- 
tend the growth of any business.” 


KIPP LIGHTWEIGHT 
CHIPPER IS AIR 
OPERATED 


Applications 


the Herbrand slide hammer 


hammer can be applied are: Re-| 

| moving gears and bearings, stuck! The new Kipp air chipper, 
'engine valves, battery terminals,| duced by the Madison-Kipp Corp., 
jfrozen axle shafts, bendix drives,| Madison, Wis., operates at air pres- 
| pulling down connecting rod bolts, pe of 60 to 80 pounds, and de- 
removing front cam shaft bearings, | hivers over 6,000 blows a minute to 
pulling shackle bolts, removing body | the chisel through a turbine-valve- 
bolts, loosening brake cams, drop- | hammer mechanism. 

ping main bearings and for remov-| Intensity of the chisel strokes or 
Ing clevis pins and pitman arms. blows is regulated by the pressure 


the operator exerts against the chisel 
ANNOUNCES TWO NEW 


JAY land also by the position of the trig- 
SPECIALTY OILS 


| ger valve. 
The Kipp air chipper not only has 
a pistol grip, but also has a body or 





intro- | 


Equipment Announced 


NEW IMPERIAL spray painting outfit 


A new and complete line of spray; for the new Imperial paint spray 
painting equipment has been an-/ guns which are made in a variety of 
nounced by the Imperial Brass) sizes and types. The line also in- 
Company, Chicago, Ill. New prin- | cludes compressors, air conditioners, 
ciples of construction which give | liquid containers, gauges, hose and 
improved atomization — are claimed | other essential accessories. 


— $$$ 


Maremount Improves Helper 
Spring Mounting for Fords 


4 


MAREMOUNT semi-elliptic helper spring for Fords, with new heavy 
duty spring seat 


An improved heavy duty mount- ing, or spring seat, is held in place 


EQUIPMENT OPERATION eee 


The actual total operating time |Motop oil for - top oylinder lubrica- | 
of any electric equipment using al- | tion and the Jay penetrating oil, 
ternating current is shown by a} | have been placed on the market by 
time meter introduced by the Gen- | the Jay Manufacturing Company, 


Within the | Chicago, Ill. 


eral Electric Company. 
— like| The penetrating oil is said to be 


meter is a synchronous motor, 


that used in a G. E. Telechron clock, | # Solvent for rust and gums and to} 


which operates while the circuit of | ®€ ON-corrosive, In addition to its 
the equipme:.t is closed. This motor, | penetrative quality, it is said to af- 
through suitable gearing, drives a/| 
cyclometer five-digit counter, ar- 
ranged to read in either hours or 
minutes, 

Such a meter is said to be valu- | 
able in checking piece-rate opera- 
tion, particularly when _ idle-time | 
credit is allowed in computing . 
wages. A weekly reading of the| %™ this table 8 states 
meter shows how many hours the} 
machine was in operation, and 
hence, by deduction, the number of | 
idle hours. The device may be put 
to a number of other uses in which | 
time is checked. 

The meter is supplied on a ped- 
eStal for portable use or with 
threaded connection for permanent | 1 Illinois | 
mounting on conduit. The meters | N. Dakota | 
are available for 110, 220 or 440 volts | § S. Carolina] 
and for : 5, 50 or 60 ‘eycles; but NO| § Dakota | 
One device has more than one volt- | 
age or frequency rating. The price Utah J 
is $13.50 for 110-volt models; $14;W.Va. | 
for other voltages. | Wisconsin 


LAS-STICK TOP WAX | 22". 
DRIES QUICKLY 


| 
| 
i.,’30 | 
N.D.,’30 | 
| 
| 
| 


| of the large percentage of heavier 
lubricant in the mixture. = 





4 Delaware | 


1039} 
41) 

| S. C., ’30 

|S. D.’30 

Utah, ’3 

W. Va., 30 | 

Wis.,’30 | 

Totals, ’30 | 


Las-Stik Top Wax, is a new prod- 
uct offered by the Las-Stik Manu- 
facturing Company, Hamilton, O.,| 
for dressing automobile tops. Be- 
cause of the quick drying properties 
of this preparation, it is claimed 
that a complete job can be turned 
@ut in thirty to forty minutes, 





2003| 


. | 


186| 


Jay} 


Cadillac 





troleum Products, Inc., 


160| 
“*Not in production at that time, 


housing actually pistol shaped. 
Chisels are inserted into the barrel 
and held there by means of a spring 
clamp. The chipper operates in any 
position. 


LEASES SERVICE STATION 

Jersey City, N. J., June 9.—The 
service station at 332 Bergen Ave., 
75 by 100, has been leased for five 


| ford permanent lubrication because} years at l-cent a gallon by George 


Eckel to the Shell Eastern Pe- 








ing has been introduced in the semi- 
elliptic helper spring for Ford trucks, 
which are manufactured by the 
Maremount Manufacturing Com- 
pany, Chicago, Ill. The new mount- 


SMALL PARTS WASHED, RINSED 
AND DRIED IN METALWASH 

A rotary drum, automatic type 
machine developed for washing, 
rinsing and drying small 
parts and screw machine products 
«thas been introduced by the Metal- 


| 


by four heavy bolts and is claimed 
to prevent shifting of the axle hous- 
ing. Three units cover the range 
for various model Fords from 1928 
to 1931, 


wash Machinery Company, Inc., 
New York. It can be used before 
or after plating, acid dipping and 
cleaning before paint finishing or 


metal| between various factory operations 


where metal tumbling processes are 
used. 


CUMULATIVE NEW PASSENGER CAR 


Chevrolet 


31| 1| 


466| 


215 | 

| 4185] 
424] 
699 | 
401 | 
234 | 
‘172 | 


~ 50) 


Bi 


111| 


| 12018] 1217 


. | at 
29) ae 


~ 682] 


151 | 
388 


Returns for today: 


Franklin 


245| 1 
4557, ~~ 2 
aC«SY 
714) : 
340) 

205/ 

794 

1844) 

9029| 

374, 
9417, 
827, 
864, —OS” 
684, SO” 
596,” 
~1688| 
5456 
19906| 


22) 

~ 324 
5 

3 
12 
~ 20 
49) 

~ 217) 
676| 

14| 


4| 8| 
554, 32) 
42 | 6| 
$00 
54] 
Wi: 
94] 


92/ 

— 
~ 92i ~ 458) 
~ 18, ~—«19)- 
™ | we 
25, ~=—34 
ao 


1067 | 
9 | 


34] 
23 | 
45 | 
27 | 


91| 
~ 345) 
1022| 


33° 


305| 128| 


1259 | 


Delaware, South 


Graham 
Hupmobile 
La Salle 


4! 
119} 
“+ 
<r 
si 
0 


110, 
—7 
I 
7] 
18] 
25| 


686} 528, 476 
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Equipment - - “= = + Development. 


Fageol 6-Wheel All-Aluminum Chassis 


acs 


ABOVE IS SHOWN the new six-wheel all-aluminum chassis developed by Fageol Motors Company, Los 


NEW KING- SEELEY 
HEAT INDICATOR | 


Angeles, Cal, 


KING-SEELEY heat indicator 


A heat 
use is the 


indicator 


for 


automotive 


latest development 


King - Seeley 


Arbor, 


Mich. 


Corporation, 


The accompanying 


Ann 


| distant reading thermometer. 


| 


| 


|no moving parts. 


The | 
cylinder head bulb and capillary | 
tube contain a red liquid which ex- | 
pands when heated and is registered 
on the dial mounted on the instru- | 
ment panel. 
Marked simplicity in design and 
| absence of moving parts are fea- | 
tures of the indicator. The principle | 
of operation is simple, depending | 
only on the change in volume of | 
the liquid when heated. There are | 
The top of the | 


| glass tube is sealed to prevent the | 


| duit. 


loss of liquid through rough hand- | 
ling or evaporation. The liquid will 
not freeze at low temperature and | 
is not toxic. The capillary tube is 
protected with the usual spiral con- 
The bulb and nut fit the 
standard opening in cylinder heads. 


‘FABRIC MANUFACTURERS 


| 


TO MEET ON FRIDAY) 


French Lick, Ind., June 9.—De- 
| tailed plans are now in progress for | 
| the program of the coming conven- | 


' tion of the Associated Manufacturers | 


|of Fabric Auto Equipment, 
be held June 


to 
the 


Inc., 
12 and 13 at 
French Lick Springs Hotel. 
The annual golf tournament is 
being arranged for the members, as 


usual. 


| Kimmerling, president and general 


| poration, has announced that a new 


,for manufacturing. 


photographs illustrate the working | 


parts of the unit and a complete in- 


dicator. 


| is part of a program of gradual 
| growth in the industry. 


LAMP ADDING 
NEW OFFICE BUILDING | 
Anderson, Ind., June 9—F. S. 


GUIDE 


manager of the Guide Lamp Cor- 


two-story office building with 8,000 
square feet of floor space will be 
erected at once to relieve conges- 
tion in offices and allow more room 
The 
ment will not require any additional 
employees, Mr. Kimmerling said, but | 


The com- 


The indic ator is fundamentally a _ pany has 1,200 employees, 400 more 


Dakota, Utah, West Virginia, Wisconsin 


States 


Delaware | 
Mlinois | 
N. Dakota | 
8. Carolina| 
S. Dakota | 
Utah | 
W.Va. | 
Wisconsin 
Totals | 
Del., > | 
ill., | 
N. = 7 | 
8.C., | 
8.D.°30 | 
Utah, 30 | 
W. Va. x | 
Wis.,’ 
se *30 | 


30 


Marmon 


~ 28; 
4) 
| 


2 

4 

16 
54 
82 
18) 


6| 
6 


~ ae 
~ 18 


46) 
177| 


331) 


15; 


6 
13 
22 


a 


“i 
513| 
31| 
10} 
26 
16 
59| 
436! 
1097| 


7 
118] 
4) 
9 


4 
19 
63 


20} 
4 


+414 


12 

32} 
158| 
441| 


Oldsmobile 


1103} 


Packard 

Pecrless 
Arrow 

Plymouth 


Pierce- 


417] 


stamped 
grooves are assembled about a cast 


| vided with 
| by the 
;construction is 
| surfaces of the bright steel] groove 


| sive action on the belts. 


'and dimension. 


improve- | ' 


which was announced in the June 6 5 edition of the Automotive Daily News 


GROOVES OF PRESSED. 
STEEL IN MULTIPLE 
V-BELT PULLEYS 


“WEDGBELT” pulley with 


pressed-steel grooves 


Pulleys with pressed-steel grooves | 
have been developed by the Ameri- 
can Pulley Company, 
Pa., for multiple V-belt drives. 
These pulleys are known by the 
trade name of “Wedgbelt.” 
sections that form the 
hub that may be bored and pro-| 
a keyway to suit 
quirements. 

These pulleys are recommended 
motor pulleys. One of 
advantages of this 

that the smooth 


driving or 
the principal 


do not have any abra- 
The pul- 
leys have a natural balance, and 
the grooves are accurate as to angle 
They are made in 


stampings 


various sizes. 


here at 
announced 


working 
year, it was 


than were 
time last 

The Guide 
tors Corporation unit. — 


REGISTRATION STATISTICS, MAY, 1931 


Studebaker 


Pontiac 


1554 | 


Philadelphia, | 


The | 


re- | 


manufacturer for service as | 


Lamp is a General Mo- | 


‘Air Cleaners Are Important 


| 


| Investigations conducted by the 
Diamond T Motor Car Company, 
| under the supervision of E. A. 
| Haskins, director of service and 
maintenance, indicate that 
| sufficient pick-up to permit an un- 
believably large quantity of dust 
| reaching the engines of trucks even 
operated on concrete 
/In many districts trucks 
|}erated over dirt and gravel 
}and the tremendous quantities of 
| dust which are encountered 
| these conditions result in abnormal 
| wear and much more expensive 


| maintenance unless precautions are 
taken to prevent the dust from 
poo through the carburetor in- 
| 0 the engine, by the use of a suit- 
able air cleaner. The 
of air cleaning is the subject of a 
'recent bulletin published and dis- 
tributed through the service depart- 
i/ment of the Diamond T Company, 
| which is presented substantially 
| herewith. 
Contrary 


roads. 
Op- 


when 
are 
roads 


to the belief of many 


tin explains, the dust laden air does | 


not pass the small diameter jet, but | 
through the large diameter open- 
|ing or air horn and around the jet | 


and through the throat of the car- 
engine. 


operator and mechanics, the bulle- 
| 
| 
| 


into the 
truck 


|buretor and finally 

Different model 
jtake from 50 to 150 cubic 
| per minute. With this tremendous 
volume of air entering the engine 
/every minute, a very small percent- 


|age of dust will result in serious and | 


l'unnecessary wear to cylinder walls, 
| rings and pistons. 

The dust in the air entering the 
engine at a speed of several thousand | 
feet a minute is thrown against the 
top of cylinder on side opposite the | 
inlet valve and sticks to the oil-cov- 
ered cylinder. The dust is thrown 
against the cylinder at the same 
| point, even though the piston is near 
the lower end of stroke. 

The rings grind this dust into the 
walls and some finds its way be- 
i tween rings and ring grooves, which 
results in badly worn rings, ring 
grooves and cylinders. The bottom 
| perfect condition when top may 
show .015 wear. Inlet valve stems 
and guides frequently become badly 
i}worn, due to dust collecting on the 
stems, while dust is passing into 
cylinders. 

The position of the air opening to 
the carburetor has a large influ- 
;ence on amoynt of dust drawn into 
engines; then again, some drivers 
lare more conscientious and will 





' |service the air cleaner properly and | 
: | 
this 


often. Others never service the 
cleaner, with the result that ab- 
normal] cylinder wear occurs. 


The operation of different types 


Whippet 
Miscella- 


706 | 


15,329 
1,137 
1,731 
1,151 

675 
2,542 


7,711 | 


30,982 

911 

23,046 

1,998 

1,917 

1,862 

1,300 

4,239 

14,493 

116 





there is | 


under 


importance | 


engines | 
feet of air 


lof the cylinder bore is frequently in | 


-| moving dust from air: 


49,766 | 


| Truck Accessories 


of air cleaners used on Diamond T 
trucks follows: 
| The A. C. air cleane 
design, yet very effective if kept 
| clean and well oiled. It is con- 
structed of a he: wy outer shell con- 
taining a series of louvers. Between 
the outer shell and the inner course 
wire mesh is a metallic filler. This 
construction breaks up the air into 
many small streams, and the dust 
sticks to the oil film covering the 
metallic filler. 
the Down-Flo 
Operates 
dust enters the air 
in passing through the 


is of simple 


How Air Cleaner 
The 
and, 


cleaner 
louvers 


in the top casting, is given centrifu- ° 


motion, which 
particles to the 


gal or whirling 
|throws the heavy 
|Outside of the air stream and 
against the shell, causing them to 
be separated from the air and fall 
down into the bottom of the shell 
into the oil. The partially cleaned 
air is then drawn through the fil- 
tering element, which is composed 
j of twenty-eight to thirty thick- 
nesses of wire screen. This screen 
is kept constantly wet by oil flow- 
{ing from the top reservoir, so that 
}all dust encountering the screen is 
|} Successfully stopped when it ad- 
heres to the oil. The oil flow being 
from top to bottom, the dirt is 
| washed off the element and into the 
| lower sump. 

Operation of Vortex Air Cleaner 

The Vortox air cleaner contains 
absolutely no mechanical moving 
parts. The air is made to whirl 
merely by entering the cylinder 
through the tangential inlet nozzle. 
The small whirlwind thus set up 
draws up the oi] from the cup. The 
| centrifugal action of the whirling 
air throws the dust particles out- 
ward against the oily walls of the 
eylinder and, breaking up the oil 
into a spray, throws the drops of 
|oil outward on top of the dust, 
| washing it down into the cup. Much 
| of the dust is also caught directly 

by the oil spray, which fills the 
| centrifugal compartment when the 
| air cleaner is in action, 

The very small proportion of dust 
which gets through this centrifugal 
compartment is caught by the filter 
above. This metallic filter is rather 
loosely packed and cannot cause 
clogging as it does not act as a 
strainer, but catches the dust by 
adhesion to the most surfaces pres- 
ent in the path of the air. The 
wires are kept thoroughly washed 
while the air cleaner is in action 
by the oil spray thrown up into 
them from below. The oil drains 
back into the cup and carries the 
dust with it, where it, together with 
the dust caught by the centrifugal 
action, settles compactly in the bot- 
tom raising the leve] of the oil. 

The Vortox air cleaner combines 
three very effective methods of re- 
first, a vig- 
orous centrifugal action; second, 
serabbing through an oil spray, and 
third, passing through an oily filter. 
|; Whichever type of air cleaner is 
used, the bulletin emphasizes the 
necessity for frequent cleaning, in 
accordance with the manufacturers’ 
instructions. 


AMERICAN CHAIN CO. 
ADOPTS 5-DAY WEEK 


Totals | 


tridgeport, Conn., June 9.—The 
American Chain Company, which 
manufactures tire chains and a wide 
variety of other products used in 
the automotive industry, has joined 
the list of plants cperated on a 
five-day week basis. The new plan 
becomes effective th:s week, to con- 
tinue indetinitely, according to the 
| announcement. 
|} The chain company’s 
ment comes close on the 
similar step taken by the 
Company, also of this city, which 
cut its operating scneduie to five 
days last week. Full details of the 
chain compiny’s plan could not be 
learned, ‘lu2 to the absence of W. F. 
| Wheeler, treasurer and general 
manager, but it is understood that 
the plant will be closed down every 
, week from Friday to Monday. 


announce- 
heels of a 
Bullard 


° 





his 


Efficient Follow-Up ‘System Builds Service 


San Antonio Dealer Be- 


lieves in Good Equip- 
ment and Trained Me- 
chanics; Uses Continu- 
ous Direct-By-Mail Ap- 
peal 


plan for fol- 
lowing work executed in the 
service department has proven suc- 
cessful with the Yantis Motor Com- 
pany of San Antonio, Tex., is in- 
creasing business in this depart- 
ment, as well as taking care of the 
customers who patronize this firm. 
“One’ of the first essentia f a 
good service department,” G. H. 
Hawley, manager of this depart- 
wrent explained, “is good equipment 
and good mechanics. It is useless 
to advertise good workmanship with 
a crew of mechanics who have not 
been trained to render good motor 
service and repair work and who 
are sincere and careful in their el- 
forts. It is also useless to expect 
that these mechanics can turn out 
good work without the necessary 
special tools and equipment with 
which to do it 
We believe that we have one of 
the best service departments in the 
city, both in point of equipment and 
personnel. Each man is selected for 
his ability and courtesy, and each is 
expected to turn out good workman- 
ship at all times. We have equipped 
our shop with the latest tools 


SE of a systematic 


we have ex- 
for bringing 
and to keep 


and repair work, and 
erted every means 
business into the shop, 
our customers satisfied. 

“In following up business, we use 
a plan which has proven successful 
in keeping practically all our patrons 
patronizing our shop for all their 
motor troubles. When a job has 
been completed, and is sent through 
the office as finished and O. K., I 
send a letter to the customer thank- 
ing him or her for the privilege of 
having been of service 

“In the office a record is kept ol 
pach job, and we follow up these 
records to determine if the customer 
is coming back. The job completed 
today will be noted on a card used 
for such purposes and placed in a 
file dated thirty days from today 
At that time, if the customer has 
not been in, we send a post card 
This card, primarily, is designed to 
build business in the sale of oil and 
grease. The speedometer reading 
ic,8hnown, together with the sugges- 
tion that the owner drive in and let 
us change the oil and grease the 
car It also lels him know that we 
have not forgotten 


him, and want 

him to come back 
“Ten days after this card 
tt he has not been in, we 
a form letter This points out 


goes out, 
send him 
the 


Brockway- 
Indiana 

Chevrolet 
mond-T 


Dia- 


~ 


Delaware | 
Tliinois | 
Montana | 
Nor. Dak. | 
Se. Caro. | 
S. Dakota | 
Utah | 
'w. Va. | 
Wiscon. | 
D. of Col.| 
Totats | 
Dela., °30 | 
Hil., 1930 | 
Mont., ’30 | 
N. D., ’30 | 
7 C, "30 | 
S. D., 30 | 
Utah, 39 | 
W.Ya., ’30 | 
Wis., 30 | 
D.C.°30 | 1 
lotals | ll 24: 


1794; 125, 


for | 
doing all kinds of motor overhauling | 


| times. 
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necessity of good lubrication of sat- 
isfactory car operation, and urges 
him to come in at the earliest mo- 
ment for motor attention 

“Ten days after this letter we! 
send a second letter, in which we| 
again urge him to come in, offering 
any adjustments which will give | 
him greater motor satisfaction and 
expressing our appreciation of his 
patronage. We try to make him 
feel that we have his interests at 
heart, and that we want him to 
come in, not only because it will 
help our business, but because we 
can assure him greater driving 
comfort. | 

‘If, after sixty days we do not 
hear from him, one of our service 
men makes a personal call to deter- 
mine what the trouble is. If there 
has been some wrong, every effort 
is made to satisfy the customer. If 
not, then a straight sales canvass is 
made to have him come in more 
regularly. We particularly stress 
the advantage of doing business with 
a reputable firm, rather than the 
first garage that is convenient. 

“During this time we are able to 
bring in about 90 per cent. of those 
who have patronized. Some will 
have returned voluntarily; others 
will have required a little sales 
ability and persistence. Of the other 
ten, the majority will have moved, 
been transients, or for other causes 
be unavailable for future business. 
Thus, it may be said we are get- 
ting practically 100 per cent. re- 
turns on all our service business 
There are certain fluctuations, 
however. so that this does not hold 
exactly true in all respects. 

“We make our service depart- 
ment clean and attractive at all 
The oil and grease pits are 
kept out of sight, and all mechan- 
ical work of an unsightly nature is 
done where women who enter the 
department will not see it. Noth- 
ing so impresses a woman favorably 
as to come into a service depart- 
ment that is as spick and span as} 


| her kitchen at home. We have had} 
; Some wonderful compliments on the 


department, 
that it 


of our and | 


shown 


neatness 
this has 
while. 
“There is always a man ready to 
look after the wants of a customer | 
as soon as the customer enters the 
department. If I am called away | 
from the floor for a few minutes or | 
will be busy on other work, I always 
place a man in charge of the drop- 
in trade before I leave. This is a 
fixed rule for which all are held 
responsible. A man must always be 
on the job to greet a customer just 
as soon as the car enters the door. 
if 1 am busy with another customer, 
I always recognize the new one and 
assure him he will be taken care of 
in just a minute. 
To reduce the 
turns on repair work, 
honor roll in the shop, 
listed the names of all 
men When a job comes 
mark is placed against the 


number of 
we have an 
on which is 
the work- 
back, a 
name ol 


re- 


THE TEANECK AUTO SALES, Nash dealer, 
attractive ad copy in its used car newspaper campaign. 


| 


Attractive ‘Ad’ Copy 


5 Reasons Why 


A Frank Statement To Pro- 
spective Used Car Buyers! 


What Do You Expect 


When You Buy a Used Car? 


CONFIDENCE IN THE DEALER. 
QUALITY IN THE CAR. 

A RECONDITIONED CAR WITH 
A GUARNTEE OF MERIT. 
A PRICE THAT IS HON 
FAIR. 

SERVICE THAT SATISFIES. 


These are five logical reasons why you should consult 
us first! 

This is what we have to offer. Our reputation for | 
fair dealing has not and can not be questioned. Thou- 
aands of.satisfied used car owners are our best recom- 
mendations. See our 
2 USED CARS OF ALL MAKES AND MODELS | 

FROM WHICH TO SELECT YOURS. \ 

We do not offer “Sale” and “Sacrifice” talk because 
we are SELLING REAL AUTOMOBILES—PRICED AT 
THEIR TRUE VALUE. 


Ask about our Monday (weekly) payment plan (as low as $3.90 per week. | 
more than a year to pay), which makes buying a used car easy. 


TEANECK AUTO SALES 


NASH DEALERS 
TEANECK ROAD AND FOREST AVENUE, TEANECK 
Phone Teaneck 7-2072 

Open Evenings Till 10 P.M. 


2ST AND..| 





Sundays, 3 P. M 


Teaneck, N. J., uses 
The above 


reproduction gives five reasons why prospective buyers should look 


is worth | - 


All 


essary 


day, 


increase, 
satisfied 
in which suggestions are turned in 
improve 
the 
workmen 
believe is 


help 


cut 


better 
what 


national 


La France- 


no 


| it, this 


to 
down 


to 
that 


we 
partment. 


Republic 


‘the mechanic 
Since 
name up with several marks against 
little plan 
effect in cutting down the number 
of returns. 
employees 
and all uniforms must be kept neat 
and clean at all times 
change 
is demanded. 
nothing so repulsive as a dirty shop 
manned by dirty 
Our business has 
and our customers are well 
with 


man 


over its stock 


DE COZEN’S JUNE SALES 
CONTEST UNDERWAY 
Newark, June 9.—A June sales 
contest, according to John G. Krue- 
ger, in charge of advertising at the 
De Cozen Motor Company, Chrys- 
ler distributor, is creating more 
than the usual amount of 
among the salesmen. The plan be- 
ing used sets up a definite goal for 
each of the men, and if reached by 
the end of the month, the success- 
ful ones are given bonuses, retro- 
active from the first day of the 
;contest. Aside from the prizes of- 
fered by the company, the men 
have created sweepstakes among 
themselves. The chart used in con- 
and make, nection with the contest 
gives US! up very 
ideal de-|' to some _ real 
among the men. 


work. | 
his 


who did the 
likes to have 


has a powerful 


are in uniform, 
If it is nec- 
twice a 
There is 


once or 


workmen 
hown a steady 
Meetings 


our work 


shop conditions, 
overhead 

This 
the 


constructive sport 


. 


interest | 


is gotten | 
amusingly and lends itself | 


HOUSTON, TEX., A. D. A. 
ADOPTS CO-OPERATIVE 
SERVICE CAMPAIGN 


Houston, Tex., June 9.—Following 
the plan of the San Antonio Auto 
Trades Association, the Houston 
Automobile Dealers Association has 
started a co-operative advertising 
campaign in the interests of their 
service departments. The plan fol- 
lows that of the San Antonio body, 
and is one which has been de- 
veloped and is being promoted by 
the Wichita Automobile Dealers As- 
sociation of Wichita, Kan. 

Houston dealers associated in the 
movement are: 

Alex Clark Motor 
Hudson Essex; Auburn Houston 
Company, Auburn-Cord; Baldwin 
Franklin Motors, Inc., Franklin; A, 
C. Burton & Co., Chrysler-Plym- 
outh; Channel Chevrolet Company, 
Chevrolet; Cruse-Oille Motor Com- 
pany, Oldsmobile; Dow Motor Com- 
pany, Chevrolet; Downtown Chevro- 
let Company, Chevrolet; Earle North 
Buick Company, Buick; Jack Neal 
Nash Motor Company, Nash; Leo 
J. Trost Motor Company, Reo; A. 
B. Lewis, Oakland-Pontiac; Man- 
ford Cadillac Company, Cadillac- 
La Salle; Meader Motor Company, 
Packard; Mosehart & Keller Auto 
Company, Studebaker; Pollard 
Chevrolet Company, Chevrolet; Ra- 
bon-Thompson Company, Inc., 
Graham; Rountree Motor Company, 
Pierce-Arrow; Shelor Motor Com- 
|pany, Dodge-Plymouth; Southern 
Chevrolet Company, Chevrolet, and 
Worsham Brothers Motor Company, 
Inc., Hupmobile. 


OAKLAND MOTOR OPENS 
PARTS DEPOT IN PHILA. 


Philadelphia, June 9.—The Oak- 
land Motor Car Company has just 
opened a new factory-operated parts 
depot in the Terminal Commerce 
Building, 401 North Broad St., to 
serve the eastern section of Pennsyl- 
vania, the states of New Jersey, 
| Delaware and Maryland; portions 
of Virginia and West Virginia; also 
| Long Island, Staten Island and New 
| York city in the distribution of Oak- 
|land and Pontiac parts and acces- 
| sories. This service is available only 
to Oakland-Pontiac dealers and 
their authorized service stations. 
To maintain this service requires 
approximately 18,000 square feet of 
warehouse space, a large quantity of 
metal stock bins, other equipment 
!and a stock of parts valued at more 
than $150,000. The equipment is so 
| arranged that all orders are shipped 
the same day they are received. 
|This parts depot is the largest of 
six recently established in key points 
in the country and is under the 
management of M. E. St. Aubin, 
assisted by a Staff of fitteen em- 
} ployees. 


Car Company, 
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Cumulative New Petseeieled Car si tiliateiaiiinds Statistics, May, ‘1931 


Returns for today: Delaware, Montana, South Dakota, Utah, West Virginia, Wisconsin and District 


of Columbia 


States 


Miscel- 
laneous 


107 Delaware 
1452 Illinois 
159 Montana _ 
263 Nor. Dak. 
297S. Carolina 
219'S. Dakota | 
154 Utah ' 
391 W. Va. 

900 Wisconsin | 
215 Dist. of C. 
4157' Totals 
179 Dela., *30 
207411, 1930. 
238\Mont., °30_ 
311.N. D., 1930 
340S. C., 1930° 
259S. D., "30 
239 Utah, °30 
490'W. Va., 30 
1312'Wis., "30 

| 164\D. C., 30 


2; 117; 5606; Totals 


- 
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7 Liberty Newsdealers 
Lalr! 


SAN FRANCISCO 


ON BEHALIT OF SANFRANCISCOS SEVEN HUN- 
DRED FIFTY NEWSDEALERS WE CONGRATU- 
LATE MACFADDEN PUBLICATIONS ON ‘THE 
ACQUISITION OF LIBERTY STOP LIBERTY EN- 
JOYS A PHENOMENAL DEMAND SALE IN 
METROPOLITAN SANFRANCISCO STOP OUR 
NEWSDEALERS HEAR 7 HE WORDS QUOTEGIVE 
ME A LIBERTY UNQUOTE MORE FREQUENTLY 
THAN IN THE DEMAND FOR ANY OTHER 
WEEKLY MAGAZINE STOP LIBERTY PREDOMI- 
NATES IN WEEKLY MAGAZINE SALES IN OUR 
FINANCIAL DISTRICT AND IN SUCH CLUBS AS 
OLYMPIC CLUB AND HOTELS AS SITERANCHS 
AND PALACE STOP WHOLESALERS LIKE OUR- 
SELVES KNOW THAT THE MACFADDEN OR- 
GANIZATION COORDINATING AS IT DOES THE 
FHREE VITAL DEPARTMENTS OF MAGAZINE 
PUBLISHING VIZ CIRCULATION EDITORIAL 
AND ADVERTISING WILL OFFER US BIGGER 
AND BRIGHTER VISTAS OF CIRCULATION AND 
PROFITS AND ASSURE YOU HIGHER NET SALES 
WHERE SALES ARE A SOUND FOUNDATION TO 
AMERICAS POTENTIALLY GREATEST ADVER- 
TISING MEDIUM STOP WE KNOW THAT LIB- 
ERTY WILL THRIVE AS ALL MACFADDEN PUB- 
LICATIONS HAVEON A BASISOF FUNDAMENTAL 
HUMAN APPEAL WHICH ASSURES DEMAND 
SALES ON ‘THE NEW sstTANDS TO VOLUNTARY 
PURCHASERS STOP AS OUR PART IN THE ENER- 
GETIC MACFADDEN CAMPAIGN TO COME WI 
AND OUR RETAIL OUTLETS IN SANFRANCISCO 
ASSURE YOU OF OUR ENTHUSIASTIC COOPER A- 
TION TO MAKE OUR PURPOSEFUL AIM AN 
INCREASE FROM THIRTY SIX THOUSAND TO 
FORTY THOUSAND NET SALES EACH WEEK IN 


THE CITY BY THE GOLDEN GATE 


SMITH NEWS CO. 


ERNIE SMITH 


ROM seven corners of the country come these statements 


en response tothe announcement of LIBERTY'S acquisi- 


tion by Macfadden Publications Incorporated. T hey are 


presented as being typical of the host of messages, both 


oral and written, received from the 1200 wholesalers 


handling LiperRTY a@/l over the United States 


CHICAGO ~ 


IT wane to congratulate Mactadden 
on taking over Linerty Weekly. 

[ believe Liserty will have the 
greatest newsstand circulation of 
any tive cent weekly. Knowing that 
Macfadden will improve on Lipervy 
l expect to see large increases in 
sales throughout the U.S. 

Cuas. Levy CircuLatinG Co. 


Cuas. Levy 


ATLANTA 


The news that Mactadden Publica- 
tions had bought Liperry was a 
very pleasant surprise, and we want 
to congratulate you on making the 
deal. Liper'y has the largest volun- 
tary sale of any magazine we handle, 
and under the Macfadden manage 
ment has great possibilities of show- 
ing a phenomenal growth in the 
coming years. 

Believing in Mactadden Publica- 
tions as we do, you can count on 
our putting our very best efforts be- 
hind Liserry to see that it gets a 


big increase in Atlanta. 


R & R News Company, Inc. 
i, F. McF. Neiry, Partner 


~~ 


WASHINGTON 


It was with great surprise and with 
as much satisfaction that t learned 
that Macfadden had taken over 


LIBERTY. 


Iver since Linerty came in to the 
magazine field it had enjoved a vol 
untary sale, with practically no ef- 
fort. The sale kept right on growing, 
and now we are selling over 25,000 
copies in Washington, which is by 
far the greatest sale of any magazine 
in this city. 

The sale that Linerry enjovs at 
the various Government depart- 
ments is astounding, as Compared to 


other magazines. 


{ have been distributing maga- 
zines and newspapers all my life, 
and have never experienced such a 
spontaneous demand and tremen- 
dous growth as Linerry Magazine 
has enjoyed in this city. 

U believe that under Mactadden 


ownership, Liperiy sales will grow 


to greater heights. 


You can rest assured thac I will 
do my best to help you put over the 
LIBERTY Magazine in this territory. 


Disrricr News Company 


Josepn G. OrrensrEin, Owner 


Pa 


See ee eee Pee SPP ee were eweeer ee tw en ee SBS HES 


NEW YORK 


May I take this opportunity of congratu- 
Jating the Mactadden Organization upon 
taking over Liperry. 

[ have watched closely the rapid, up 
ward climb of Liserry sales during the 
last few vears, and I think the Mactadden 
Organization will not only continue this 
splendid sales record, but do even better. 

In Greater New York, I predict that 
Liserry sales will show a substantial in- 
crease during 1931. 

IN YTERBOROUGH News COMPANY 


S. P. Boorn, President 


ROCHESTER 


Tt was great news to learn that the Mac- 
fadden Publications Incorporated has 
taken over the publication of Linerry 
Weekly. 

The sale of Lisnertry in Rochester is 
larger than that of any other publication, 
and under Macfadden direction | am sure 
thac it will far exceed any previous circu- 
lation figures attained by this publication. 

MANSON News AGt NCY 
M. Manson 


PITTSBURGH 


We congratulate Mactadden Publishing 
Company on the acquisition of Liperry. 
This publication, we believe, has a larger 
voluntary sale than anything of its kind 
in the country. At least, this is true in the 
Pittsburgh territory. Circulation of Lin- 
ERTY is growing very rapidly in this held, 
and we believe will continue to grow. 
The Western Pennsvlvania News Com 
pany hopes to take a very active part in 
the process. 

With Macfadden and their modern 
methods, we have every reason to believe 
the circulation of Liperty can be doubled 
in this territory within a very reasonable 
time. 

WeEsieRN PENNSYLVANIA News Co 


Geo. F. CALLAHAN, President 


U 
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News Gets Right of Way 


in the 


Cadillac Factory 


| Automotive 


Daily News 


J ¢ CHICK 
H J CUPPER 
H J PITCHER 


R L NEWTON 
R M JORDAN 


S. A. E. Summer Meeting 
Issues 


June 13-15-16-17-18-19 


DAILY DISTRIBUTION 


Automotive Daily News will distribute copies 
every day at White Sulphur Springs. These meet- 
ing issues will cover events of the day plus news 
of the industry elsewhere. Those unfortunate 
enough not to be able to attend the meeting will 
receive their copies by mail. 


Automotive Baily News 


H. A. TARANTOUS, Bus. Mgr. 350 HUDSON ST., NEW YORK CITY 


_ WESTERN OFFICE DETROIT OFFICE 
ao illard R, Cotton, Manager. Geo. M. Slocum, Manager, 
333 No. Michigan Ave., Chicago, Ill. Fisher Building, Detroit, Mich. 


Not any kind of news but Auto- 
motive Daily News. At Cadillac 
they print special route slips, as 
here reproduced, so that each man 
can read the news of the day when 


it is still news. 


Automotive Daily News serves its 
readers quickly and accurately, 
and at the same time provides the 
most complete news coverage in 


the industry. 


Whether it is an S.A.E. meeting, a 
show, a convention of dealers, a 
new machine, or any other kind 
of news, it gets to our readers in 


the shortest possible time. 


Passenger car and truck registra- 
tions appear daily as state returns 
come in. Look them over in any 


issue. 


So well do we serve that there are 
about 9,000 readers in automotive 
factories, and leading dealers and 
distributors pass their copies 
around to an average ef nearly 


seven others. 


If you are interested in knowing 
how thoroughly this paper is read 
by executives in all other plants, 
write for results of a recent in- 


vestigation. 





